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Hong Kong Brand Development Council

Vision
e Steering our industries towards brand-building, and developing
Hong Kong into a brands hub

Mission

e To promote Hong Kong brands

e To advocate innovations and creativity

¢ To foster an environment conducive to brand-building

¢ To enhance exchange, association and cooperation
among companies in regard to brand development
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Hong Kong is renowned for its favourable business environment
that is conducive to business growth as well as brand development
and promotion. In addition to the unrivalled geographical location,
robust economic strength, well-developed commercial infrastructure
and benign institutional environment, Hong Kong possesses a unique
advantage of “leveraging on the Mainland and engaging ourselves
globally”. For Hong Kong enterprises, it is now an opportune time
when various opportunities converge. On the one hand, with the
breakthroughs in technology and innovation, the bourgeoning of
new economies and the upgrading of consumption structure in the
Mainland market, there is a plethora of new business operations,
models as well as opportunities emerging. On the other hand,
Hong Kong is situated at the intersection point of several national
strategies. In particular, the development of Guangdong-Hong Kong-
Macao Bay Area and the unfolding of Belt and Road Initiative have
opened up unprecedented room for Hong Kong brands to grow and
thrive.

In this era of changes, Hong Kong enterprises are capitalising
on golden opportunities to develop their own brands. Through
making new investments, adopting new strategies or tapping into
new markets, they are seeking to explore “Blue Ocean” of business
and build up brand competitiveness, in an attempt to seize the
commanding heights of future development. To support Hong Kong
enterprises’ business expansion, the Hong Kong Brand Development
Council (the BDC) has continued to strengthen its outreach marketing
efforts, further promoting the collective image of Hong Kong brands
in markets worldwide. It took part in exhibitions held in Changchun,
Fuzhou, Chengdu and Dubai to showcase premium products of the
“Hong Kong Top Brand Mark Scheme” licensees, with an eye to
promoting this “Hallmark of Quality, Reputation and Confidence” to
consumers in the Mainland and emerging markets.

With the support of the Dedicated Fund on Branding, Upgrading
and Domestic Sales, the BDC staged a series of spectacular events
in Beijing last year on the theme of “Celebration! Loving Hong
Kong”, bringing “Hong Kong Brand Festival” to the seventh city in
Mainland China. Riding on the momentum of the 20th anniversary
of the HKSAR, “Hong Kong Brand Festival e Beijing” led more than
130 Hong Kong brands to land on our capital city and lined up a
variety of activities including large-scale product showcase, thematic
image display, entertainment performances, joint promotion scheme
and Beijing-Hong Kong business matching. The Festival not only
promoted the core value of Hong Kong brand culture but also
demonstrated the economic achievements of the HKSAR, while
bringing together Hong Kong enterprises in propagating the message
of “Together, We Love and Build Hong Kong”.
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Chairman’s Statement

Jointly organised by the BDC and the Chinese Manufacturers’
Association of Hong Kong (the CMA), the Brand Awards are among
the most representative brand accreditation schemes with long
history, and they are hailed as an important “leading indicator” for
the development of Hong Kong brands. Thanks to the hard work of
the industry and the support from the society, the 2017 awards was
another remarkable success. The outstanding achievements of the
44 awardees have demonstrated the latest trends and the highest
standards of Hong Kong’s brand development. Their success
stories especially the incessant endeavour to innovate and excel are
a source of encouragement and inspirations for our industries, and
they have instilled new meaning into the “Hong Kong Spirit”.

The rise of Internet economy has triggered fundamental changes
in consumption models and the ways of doing business, which
have also engineered paradigm shifts in the modus operandi of
brand operation, promotion and management. In recent years, the
Council has actively promoted the concepts and practices of digital
transformation. Apart from continuously upgrading and enhancing
its training programmes and the activities of SME Branding Club,
the BDC partnered with the Trade and Industry Department and
the Hong Kong Trade Development Council in organising a large-
scale seminar under the banner of “Branding to Win: New Horizon
of Digitalisation”. The Council also published its first e-book entitled
“Branding: To Do Hong Kong Proud”, in an attempt to leverage on
the convenient, ubiquitous and boundless digital medium to bring
the glory of Hong Kong brands to overseas markets and across the
Internet.

At the start of this year, the new General Committee of the
BDC was successfully formed. The 6th General Committee includes
an increased number of committee members as compared to the
previous Committees, which have further strengthened the leadership
for the Council. To further spearhead and support the development of
Hong Kong brands through the changing times, the current General
Committee has been expanded with the addition of new components
including the International Affairs Committee, Strategic Development
Committee and Advisors. With this enhanced organisation structure,
the Council sets out to examine and strengthen its services from
a more forward-looking perspective, while drawing on the wisdom
of the industries to explore new platforms for future developments.
Meanwhile, the Council will also look for new directions in fostering
the industries’ brand-building efforts, in particular accentuating the
influences of Hong Kong brands in the Guangdong-Hong Kong-
Macao Bay Area and the international market.

Besides being the cornerstone of the Council, the “market leads,
government facilitates, community supports” model has always
provided solid support for the continuous growth of Hong Kong
brands. | would like to extend my heartfelt thanks to every member
for their support over the past year; to our Honorary Patron, Honorary
Advisors, Honorary Chairman and Chairmen Emeritus for their
guidance; to the General Committee for their assistance; to the staff
of the Secretariat for their hard work; and to the relevant government
departments and various organisations for their cooperation. | believe
the new General Committee of the Council will continue to garner
extensive support from the community. Let us strive together and
carve out the new era of Hong Kong brands!
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General Committee
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Executive Committee
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Hong Kong Top Brand Technical Advisory
Assessment Board Committee
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Promotion and
Advocacy Committee

BEEE S ESEEREAR HMUREES
e Cemiies Intemahongl Affairs Strategic Deyelopment
Committee Committee

FEChairman :

TENELZEE
Industrial
Sub-Committees

WERR
Secretariat

BERMI A, BBS, AF 4+ Mr Simon KW Wong, BBS, JP

EIEFE Vice Chairmen :

RIBMSEE Mr Ng Ching Wun
PR F2 18+ Dr Edward K M Chan

B¢ &1E 1, KF41 Dr Lo Kam Wing, JP

PRZR & 52 & Mr Calvin K W Chan
JLIERES £ Dr Aaron W L Shum
={& B8 Dr Elis W H Wong

&R Advisors :

=H{EE S 4E Mr Wong Wai Sheung
[ E A Mr Charles C C Ng

JR{E¥EZE Nominated Members :

B[ 1 5t & Mr Thomson Cheng
B K58 554 Mr David Lo
2B % A Mr Stephen Liang
= 55181 Dr Alwin L Wong
BREZ T MsTinaTL Chao
ZE IS4 Mr Clement P H L

2R{F¥E = Elected Members :

22235/ \MH Ms Stella W F Lee
BEB LA, KF4L Mr Johnny Yu, JP

2fgEE+, K4+ Dr Kevin KW Lau, JP

T REHE Mr Thomas C C Wong
REA/MA Ms Susanna Y'Y Ng

R 2 &% 4 Mr Cheung Ching Fung
B $378 8 1 Dr Tang Kam Tim
TRE R 504 MrWarren Y L Sun

5% B 58 554 Mr Robert P K Lok
EERAF5 /)N Ms Candy M S Ngan
5 8#18 =+ Dr Sally C Yeung

=EHLAE, MH Mr Addy W H Wong, MH

HEE LA Mr Tse Po Tat
& 4181 Dr Tsang Wai

#E Chief Executive Officer :

B3 P95, GBS, A4+ Mr Raymond L M Young, GBS, JP

ZE 28 A Honorary Patron :
IRpEEE S A&, GBS, A4 The Hon Edward Yau Tang-wah, GBS, JP

Z 2 EER Honorary Advisors :

g8 24, KF#H L Miss Eliza Lee Man-ching, JP
BEM 2+, KF4h+ Ms Salina Yan, JP

Z % X F Honorary Chairman :
RZEE L, BBS, MH Dr Dennis W P Ng, BBS, MH

B /B E%E X E Chairman Emeritus-cum-Inaugural Chairman :
FiERE A, SBS, BBS, AF4#+ Mr Paul T S Yin, SBS, BBS, JP

482 X [Z Chairmen Emeritus :
5% EE LT, GBM, GBS, SBS, AF4i+

Dr the Hon Jose Sun Say Yu, GBM, GBS, SBS, JP
27215 55 A Mr Peter H H Hung
B8t GBS, BBS, AF4i+

Dr David Y K Wong, GBS, BBS, JP
Mege I 54, BBS, AF#RL Mr Irons Sze, BBS, JP
ZFBfE+, GBS, BBS, A4+ Dr Eddy S H Li, GBS, BBS, JP
RIS 7+, BBS, A F#i1 Ms Shirley S L Chan, BBS, JP
788 #E1H 1, AF# =+ Dr Danny Kam Fai Ngai, JP
ZE 4 Mr Charlie W C Lee

%552 M Honorary Legal Advisor :
JEARE 5 E Mr Joseph S W Chow

{TELA B Management Staff :

EAATRE S 4 Mr Hilson Yan (424532 General Manager)
= E/ME Ms Eva Tse (1= 4422 Senior Manager)

B 8B /ME Ms Joey Lui (483EManager)

F B 5t 4 Mr Wallance Wong (432 Manager)
E5E#/ME Ms Rachel Fok (BN £53% Assistant Manager)

B AP Auditor :

FREFHEIEBFT JS CPA & Co

AT #E Company Secretary :
BEAPERRBMSEWERBERAR
CMA Secretarial Services Limited
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Starting from 1999, the Chinese Manufacturers’ Association of Hong Kong
(the CMA) has organised the “Hong Kong Top Ten Brandnames Awards”
every year to give recognition to outstanding brands established by Hong
Kong companies.

The maiden edition of “The Parade of Hong Kong Top Ten Brandnames”
(renamed “The Parade of Hong Kong Top Brands” as of 2005) was
published.

The Award was renamed “Hong Kong Top Brand Awards” and the “Hong
Kong Top Brand Mark Scheme” was first implemented.

1. Initiated by the CMA, the BDC was formed and the first General
Committee Meeting was convened in May 2005. In August, the BDC
Inauguration Ceremony was officiated by the Permanent Secretary for

Commerce and Industry Ms Denise Yu.

From 2005 onwards, the Hong Kong Top Brand Awards has become
a joint project of the BDC and the CMA. The Hong Kong Top Service
Brand Awards was first launched in 2005.

3. The SME Branding Club was established and the first gathering was

held in October.

2006 April

The BDC introduced the Made in Hong Kong Mark Scheme, and the first
batch of HK Mark Licences were issued in August.

2006 August

The BDC dispatched a high-level delegation to Beijing and visited Ministry
of Commerce; General Administration of Quality Supervision, Inspection
and Quarantine; State Administration for Industry and Commerce and
State Trademark Office. During the visit, the BDC broached the proposal
of incorporating brand cooperation into CEPA.
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. The first BDC Annual General Meeting was held.

The BDC acted as a supporting organisation for the last leg (Hong
Kong) of “China Brand World Promotion” campaign organised by the
Ministry of Commerce, PRC.

2007 May

The report on “Hong Kong Brand Development Strategies and Action
Agenda” was published, which put forward 10 strategic proposals on
developing Hong Kong into an “International Branding Centre”.

2007 July

To celebrate the 10th Anniversary of the Establishment of HKSAR, the
CMA and the BDC jointly organised a luncheon and the “Hong Kong
Brand Development Forum”.

2008 October

As a joint initiative of the BDC and HKU SPACE, the “Executive Diploma in
Strategic Brand Management” programme was launched.

2009 January

The first “Hong Kong Top Brand Ten Year Achievement Award” made
debut at the Presentation Ceremony of 2008 Brand Awards.

2009 June

The BDC and “Wen Wei Po” co-organised a Launching Ceremony for
a jointly-published book namely “Brand Stories @ Hong Kong”, which
was officiated by Mr Gregory So, Under Secretary for Commerce and
Economic Development; and the ceremony was followed by the “Luncheon
in Celebration of the 10th Anniversary of Hong Kong Top Brand Awards”.

2009 June to 2010 February

“The Parade of Hong Kong Top Brands Gallery” was set up in the Hong
Kong International Airport to display products of selected Awardees.

2009 October

Under the sponsorship of the SME Development Fund, the BDC joined
forces with the CMA and the Hong Kong Polytechnic University in
implementing a 17-month research and training project, namely “Branding
for Returns: The Path to Strong Brands for SMEs”.

6
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Mr Pu Changcheng, the Vice-Minister of the General Administration of
Quality Supervision, Inspection and Quarantine visited the BDC.

2010 July

“Hong Kong Emerging Brand Awards & Hong Kong Emerging Service
Brand Awards” was introduced to give recognition to young and up-and-
coming brands established by Hong Kong companies.

2010 October

The BDC and HKU SPACE co-organised the first “Best Brand Idea
Award”.

2011 June

The BDC dispatched a delegation to Guangdong Province to visit related
government departments and hosted a networking luncheon and a
discussion meeting in Guangzhou.

2011 November to 2012 August

Under the sponsorship of the SME Development Fund, the BDC
implemented the 10-month project “Wuhan Hong Kong Brand Week”.

2012 November to 2013 September

The BDC took the lead in applying for “Dedicated Fund on Branding,
Upgrading and Domestic Sales (BUD Fund)” and the “Xiamen Hong Kong
Brand Festival” Project was implemented under the sponsorship of the
Fund.

2013 November to 2017 April

The BDC organised “Hong Kong Brand Festival” in Chongqing, Harbin,
Tianjin and Dalian in a row under the sponsorship of the BUD Fund.

2014 July to 2015 August

To celebrate its 10th anniversary, the BDC lined up a host of events
and programmes under the banner of “Leading the Way, Branding for
Excellence”.
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The BDC and “Hong Kong Economic Times” co-organised a launching
ceremony for a new book titled “Hong Kong Brands: New e Classic”,
which was officiated by Acting Secretary for Commerce and Economic
Development Mr Godfrey Leung.
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The BDC dispatched a delegation to Liaoning Province. During the study
tour, the BDC hosted a networking luncheon to meet with Liaoning
Commercial Federation and visited several well-known enterprises in
Dalian and Shenyang City.

2017 June to July

Under the sponsorship of the BUD Fund, the BDC organised the “Hong
Kong Brand Festival e Beijing” Serial Activities. An image gallery namely
“Branding: To Do Hong Kong Proud” together with an exhibition zone
“Celebration! The Parade of Hong Kong Brands” was set up at the
National Agriculture Exhibition Center from 27 June to 2 July 2017 to
display products and information of over 130 Hong Kong brands.

2017 September to 2018 May

Under the coordination of the BDC, products of winners of “Hong Kong
Top Brand Awards” and “Hong Kong Emerging Brand Awards” were
showcased at trade fairs organised by the Hong Kong Trade Development
Council, including “Style Hong Kong Pavilion in Changchun”, “Lifestyle
Expo in Dubai”, “Style Hong Kong Pavilion in Chengdu” and “Style Hong

Kong Pavilion in Fuzhou”.

2017 November

1. The BDC published an e-book titled “Branding: To Do Hong Kong
Proud” and the launching ceremony was officiated by Under Secretary
for Commerce and Economic Development Dr Bernard Chan Pak-Ii.

The BDC hosted the “Hong Kong Brand Development Forum 2017”.

2018 February

The 2017 Awards Presentation Ceremony was officiated by the Financial
Secretary Hon Paul Chan, followed by a Gala Dinner with around 700
distinguished guests.
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Review

Follow-up Study on the Strategies for Hong
Kong Brands to Tap into Beijing-Tianjin-
Hebei Region

In tandem with the “Hong Kong Brand Festival ¢ Beijing”
Project, the Hong Kong Brand Development Council commissioned
a professional team to carry out a follow-up study on the market
environment and the latest developments of Beijing-Tianjin-Hebei
Region, with an eye to exploring the strategies for Hong Kong
enterprises to penetrate into this regional market and conduct
effective brand promotion. A brief note entitled “Branding up in the
Beijing-Tianjin-Hebei Market” was published to recap findings of the
research.

The research note summarised several major changes taking
place in the Beijing-Tianjin-Hebei market:

1. There are significant and increasing differences within the
regional market in respect of consumption level and consumption
habits. For example, Beijing citizens have a growing appetite for
higher-end products and services that could help enhance the
quality of life, such as light luxuries and leisure & entertainment;
while people in the Hebei Province tend to spend more money
on daily supplies and catering.

2. With further diversification of retail channels, channel operators
have attached greater importance to retailers’ competences
in brand management. Local department stores and shopping
malls are interested in developing long-term strategic partnership
with Hong Kong companies and overseas brand operators per
se, rather than dealing with some intermediary parties who act
only as agents and generally make no commitment to brand
investment.

3. Brand communication channels are undergoing sea-changes,
with more and more consumers turning to on-line platforms
for brand and product information instead of various traditional
media. At the same time, the rapid development of underground
railway, high-speed railway and intercity railway, coupled with
the trend of working population moving to outskirts of the city,
have enabled railway network to play a significant role in brand
promotion.

4. Both brand awareness and the consumer’s expectations are on
the rise. Now that product quality and functions have become
homogeneous, consumers have been shifting their attention from
brand publicity or brand image to brand experience and brand’s
sensational values.
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According to the Research Team, for Hong Kong enterprises
to tap into Beijing-Tianjin-Hebei region and establish their brand
presence, they should keep abreast of the latest developments in the
market and obtain the market intelligences timely. At the same time,
they should accommodate themselves to the changing situations by
adjusting business mindsets and developing pertinent competences
in brand promotion and management.
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Winning Strategies for Tapping into U
Beijing-Tianjin-Hebei Market

e Adjust product combinations for different locations
to accommodate the differences in economic
level and consumption habits.

e Be mindful of the distinctiveness of different
shopping malls when choosing location and mode
of retail outlet.

e Provide efficient logistic services to support
stretched-out retail network.

e Enhance control over the brand and partner with
channel operators to manage and promote the
brand.

e Orchestrate multi-media promotion via, for
example, social media, on-line shopping facility,
outdoor advertisement and mouth of words.
The contents of on-line promotion, opinion and
publicity had better be story-telling, entertaining
and engaging.

e Health and safety are top concerns of the
consumer in additional to product quality; and
value-added services are always welcomed.

e Make use of underground railway, high-speed
railway and intercity railway especially their
interchanges for band communications.

e |everage on the resources of local partners and
promotion service providers.
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2017 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 19th running in 2017.

The Preliminary Judging of the 2017 Awards was held on 20
November 2017, with 18 local brands shortlisted for Final Judging.
The Organisers also staged public polling at the venue of the 52nd
Hong Kong Brands and Products Expo (HKBPE) from 16 December
2017 to 8 January 2018.

At the Final Judging held on 8 January 2018, 15 brands were
selected as winners. Awardees of “2017 Hong Kong Top Brand”
included “Cheung Wing Kee”, “Dessert Duet”, “Kool”, “Koon Chun
Sauce Factory”, “M.X. Cuisine”, “Ma Sai Leung Tong”, “Maxcare”,
“MingCha”, “SAGA” and “The Walnut Shop”. Five past winners
namely “Casablanca”, “KONSTAR”, “Po Chai Pills”, “Top Soya” and
“Vita Green Lingzhi” also participated in this year’s competition;
and they were conferred the “Hong Kong Premier Brand”, an upper
echelon award to commend past winners that have exhibited
sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “Appolo” and “CATALO” were selected as this year’s
awardees. The Achievement Award is an honorary award aiming
to commend Hong Kong brands for having made persistent
commitment to branding and having sustained outstanding
performance over the years. Winner of the Achievement Award
should be an awardee of “Hong Kong Premier Brand” and it should
have been conferred “Hong Kong Top Brand” for at least ten years.

Chaired by the Director-General of Trade and Industry Ms
Salina Yan, the Final Judging Panel of 2017 Hong Kong Top Brand
Awards comprised Dr Dennis Ng, President of the CMA; Mr Willy Lin,
Chairman of the Hong Kong Productivity Council; Mr Jimmy Kwok,
Chairman of the Federation of Hong Kong Industries; Mr Ng Ching
Wun, Vice Chairman of the BDC; Mr Raymond Yip, Deputy Executive
Director of the Hong Kong Trade Development Council; and Mr
Raymond Wong, Honorary Treasurer of Hong Kong Designers
Association.

2017 B85 M E R BETE B S B RAR SR  ZLE (MERAK) RFM [0 BERIXEH5EER)  FIRE  BEX  REDEEELNLK) Riaf2/BBHETFT -
Final Judging Panel of 2017 Hong Kong Top Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Mr Gordon Lo (representative of Mr Willy Lin), Mr Ng Ching Wun, Dr Dennis
Ng, Ms Salina Yan (Director-General of Trade and Industry), Mr Jimmy Kwok, Mr Raymond Wong, Mrs Regina Lai (representative of Mr Raymond Yip), and CEO of the BDC Mr Raymond Young.
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2017 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2017 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors,
such as utility, telecommunication, retail, catering, travel agency,
storage service and education.

The Preliminary Judging was held on 20 November 2017, while
the Final Judging was conducted on 9 January 2018. The Organisers
also staged public polling at the venue of the 52nd HKBPE from
16 December 2017 to 8 January 2018. After fierce competition, 13
brands stood out from the 21 shortlisted entries.

Awardees of “2017 Hong Kong Top Service Brand” included
“Britannia StudyLink”, “Café 100%”, “Dah Chong Hong Motor
Service Centre”, “Dogaroo”, “Doris Chui School of Ballet”, “Ensec
Solutions”, “Goldjoy Holidays”, “Lamma Rainbow”, “SINOMAX” and
“Towngas”. At the same time, “DCH Foods”, “Storefriendly” and
“WTT” were conferred the “Hong Kong Premier Service Brand” by
dint of continued remarkable performance.

Besides, “Tai Hing” and “TurboJET” were selected as the 2017
awardees of “Hong Kong Top Service Brand Ten Year Achievement
Award”. This honorary Award was first introduced in 2014, in
recognition of service brands that have made persistent commitment
to branding and sustained outstanding performance over the years.
The winner of the Achievement Award should be a winner of “Hong
Kong Premier Service Brand” and it should have been conferred
“Hong Kong Top Service Brand” for at least ten years.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2017 Hong
Kong Top Service Brand Awards, which consisted of Mr Simon
Wong, Chairman of the BDC; Prof Timothy Tong, President of the
Hong Kong Polytechnic University; Dr Peter Lam, Chairman of Hong
Kong Tourism Board; Mr Yuen Mo, Vice Chairman of the Chinese
General Chamber of Commerce; Mr Winston Chow, Vice Chairman
of Hong Kong Retail Management Association; and Miss Shirley
Yuen, CEO of the Hong Kong General Chamber of Commerce.

2017 BBIRFE 5 NEE B | AREVEF B B Bn (2 /B E FR(ZHE) - BRFIB(RDIERAR) - Bk - BFFA - REE(BEHREBLERBEFR)  RE - BEXBMEERR) - HRALEEERAK) Rk

BRG]

Final Judging Panel of 2017 Hong Kong Top Service Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Mr Watson Chan (representative of Miss Shirley Yuen), Mr Winston
Chow, Mr Simon Wong, Dr Bernard Chan (Under Secretary for Commerce and Economic Development), Mr Yuen Mo, Ms Tina Chao (representative of Dr Peter Lam), Ms Idy To (representative of Prof

Timothy Tong), and CEO of the BDC Mr Raymond Young.
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Final Judging Panel of 2017 Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards posed for a picture with Chief Executive Officer of the
BDC (from left): Ir C S Ho, Prof Matthew Lee, Deputy Secretary for Commerce and
Economic Development (Commerce and Industry) Miss Erica Ng (representative of the then
Permanent Secretary Mr Philip Yung), Dr Edward Chan, Mr Joe Chau, Dr Edmund Lee, and
CEO of the BDC Mr Raymond Young.
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2017 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 8th running, the 2017 Emerging Awards
Preliminary Judging took place on 20 November 2017; and the
Final Judging was conducted on 15 December 2017, under the
chairmanship of Mr Philip Yung, the then Permanent Secretary
for Commerce and Economic Development (Commerce, Industry
and Tourism). Members of the Final Judging Panel comprised Dr
Edward Chan, Vice Chairman of the BDC; Prof Matthew Lee, Vice-
President (Development and External Relations) and Chair Professor
of Information Systems and Electronic Commerce of City University
of Hong Kong; Mr Joe Chau, President of the Hong Kong General
Chamber of Small and Medium Business; Ir C S Ho, Deputy
Chairman of the Hong Kong Quality Assurance Agency; and Dr
Edmund Lee, Executive Director of Hong Kong Design Centre.

Among the 21 entries shortlisted for the Final Judging, 5 product
labels and 7 service brands stood out as the new batch of “emerging
stars” after fierce competition. Awardees of “2017 Hong Kong
Emerging Brand” included “ARROWMAX”, “GPD*”, “Lexngo”, “NASK”
and “Pro-Balance”; while winners of “Hong Kong Emerging Service
Brand” were “Boaz International Education Institute”, “Café de
[tamomo”, “cafe330”, “E-Charge”, “eMotionLAB”, “Gift Something”
and “p-EGFR”.

TV Commercial for Brand Awards

To further promote the Brand Awards, the BDC launched a
multi-dimensional promotional campaign that covered newspapers,
TV, radio, internet and social media.

A TV commercial for the Brand Awards was broadcast on
MTR’s station platform TV and “YouTube” during the period from
July to August 2017. Based on the storyline of “a call for branding
heroes”, the TVC naturally and innovatively brought out the salient
characteristics and key success factors of Hong Kong Top Brand,
i.e. Reputation, Quality, Creativity, Social Responsibility and Image. It
also employed movie shooting techniques with a mysterious touch to
create sensual impacts, so as to highlight the authoritativeness and
superiority of the Hong Kong Top Brand Awards.

RHEIRIR2017F 7 A BT TEIRTEIEH5 B B #2017 5 TR n fFE2 B [F0RLE) -
The BDC held a press conference in July 2017 to announce the kick-off of 2017 Awards.
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List of 2017 Hong Kong Top Brand Awards Winners

aa AY-T|
Brand Company
BB+ ERRL
Hong Kong Top Brand Ten Year Achievement Award
A . Pl 5% 78 FREEREAR A A
Appolo Appolo Ice-Cream Co Ltd
KIGH ERRGEAARERMER LA
CATAIO CATALO CATALO Natural Health Foods Ltd
e
Hong Kong Premier Brand
& CASABLANCA THKRE THREEEARAT]
FHXE Casablanca Casablanca Hong Kong Ltd
KONSTAR RMEEBR LA
KONSTAR’ KONSTAR Konstar Industries Ltd
w (RIEA, BB (EE)ER A
@. Po Chai Pills Li Chung Shing Tong (Holdings) Ltd
g & FRERSERAT
Top Soya Sun Fat Heung Food Products Ltd
: TeEES MR EREEMERAR
% Vita Green Lingzhi Vita Green Health Products Co Ltd
BAREBRE

Hong Kong Top Brand

maxcare’

MINGCHA
SAGA

s ®»

SRERED
Cheung Wing Kee

Hm—&E=

Dessert Duet

Kool
Kool

BYEE
Koon Chun Sauce Factory

EBE
M.X. Cuisine

FHRE
Ma Sai Leung Tong

Maxcare
Maxcare

BARE
MingCha
R
SAGA

P . AEE
The Walnut Shop

SRECEC MM BT A PR A

Cheung Wing Kee Noodles Factory Co Ltd
1R%BRAF]

Partlink Ltd

=AFER AR
Kool Ltd

BYHEILERAR AR
Koon Chun Hing Kee Soy & Sauce Factory Ltd

FFRmMAR AT
Prince Foods Manufactory Ltd

HEHEREHEFRNA]
H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd

Y EEARAT

Maxcare Industrial Ltd

FAREAR AR
MingCha Ltd

SR E B AR A A
Dailywin Watch Products Mfg Ltd

EEFIRERARAR
Lei Yue Mun Shiu Heung Yuen Ltd
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(X =) (Table 2

List of 2017 Hong Kong Top Service Brand Awards Winners

ey
Brand

AY-T|
Company

BB IR B N T F R ER

Hong Kong Top Service Brand Ten Year Achievement Award

4 KB ARG AREBGRAT
0 Tai Hing Tai Hing Catering Group Ltd
= TURBOJET & & 7R EERRMEERER AR
~— 27277 TurboJET Shun Tak-China Travel Ship Management Ltd
BB E MRS 2

Hong Kong Premier Service Brand

AERm RETEEBRAA
DCH Foods Dah Chong Hong Holdings Ltd
RFZRIRE EE FFHRIFEEEBR AR
EESEEIE) Storefriendly Store Friendly Self Storage Group Ltd
= 4 EBEH ESENERAT
WTT W WTT HK Ltd
&6 RI% A
Hong Kong Top Service Brand
Bricad . EHAE HHHE (EH)ERAT
StudyLink Britannia StudyLink Britannia Study Link (Asia) Ltd
BRE: EREERE SHEREREEARAT
-, o4 Café 100% Taste of Asia Group Ltd
== REATTERIH KEEHTTEREHOERAT
DCH*E Dah Chong Hong Motor Service Centre  Dah Chong Hong (Motor Service Centre) Ltd

DC

Qbchool of Bulet
WA B

o

EMNSEC

Go 2l

aaaaaaaaa

SINGMAX

YRR
Towngas

Dogaroo
Dogaroo

ERNEEHEER
Doris Chui School of Ballet

Ensec Solutions
Ensec Solutions

SRR
Goldjoy Holidays
ERE NN

Lamma Rainbow

SINOMAX
SINOMAX

i

Towngas

BX(EE)ERAA
Dogaroo Group Ltd

B RINEERHEBR QA
Ballet Art Joywaves Learning Centre Ltd

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd

SRIRITHEBR AR
Goldjoy Travel Ltd
RN e =1 YNC]

LLamma Rainbow Seafood Restaurant Ltd

EHBEREREARERAT

Sinomax Health & Household Products Ltd
BEPERRABRLOA

The Hong Kong and China Gas Co Ltd
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(k=) (Table 3

TR tEERBNEmMMREERENERBmMREEREE

List of 2017 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service Brand Awards Winners

aa nal
Brand Company
BEABFTEmE
Hong Kong Emerging Brand
PZANAN B RS HERAT
PARRONUNNA XY ARROWMAX Freemax Technology Co Ltd
qu* GPD* EFR AR AT
GPD* Green Power Design Astri Ltd
Lexngo HETESERAT
Lex go Lexngo Lexington Ltd
4
| F4 5 BRREERAT
NAS K NASK Profit Royal Pharmaceutical Ltd
- Pro-Balance TAXRmMmARAA]
Avoann Pro-Balance Golden Sun Home Products Ltd
BAE R mE

Hong Kong Emerging Service Brand

BHEIHEP L EHEEHEPLBERAA
Boaz International Boaz International Education Institute Ltd
Education Institute
BLER THEREREEERA
Café de ltamomo Taste of Asia Group Ltd
[fememe,
cafe330 MEReRES
Cafe 330 cafe330 New Life Psychiatric Rehabilitation Association
(. S F¥h BEEHLRARA A
T e TR E-Charge Hong Kong EV Power Ltd
oMorien- eMotionLAB eMotionLab Ltd
=0 eMotionLAB eMotionLab Ltd
Gift Something BlESBEBR AT
=
GIFTESOMETHING Gift Something The Trunk Group Ltd
%EGFR p-EGFR ERARRAT
p-EGFR Sanomics Ltd
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FREEIBAIFIRFZERFIHES)  BEEERILUFIHL )  BIEBEEERAFIET)  iTEEK S RIGER IR 20185F25 1 AT 2 ARIEME LA -
Guest of Honour Financial Secretary Hon Paul Chan (6th from left, first row), CMA President Dr Dennis Ng (5th from left, first row), BDC Chairman Mr Simon Wong (5th from right, first row), Panels of Judges
and representatives of the winning companies posed for a group photo at the Awards Presentation ceremony on 1 February 2018.
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CMA President Dr Dennis Ng (left) and BDC Chairman Mr Simon Wong (right) presented
Certificate of Appreciation to Guest of Honour of the 2017 Awards Presentation Ceremony-
cum-Gala Dinner Financial Secretary Hon Paul Chan (centre).

— R RIS G

(RHES B R FIBEAEE - FHEF BB A A R R R R SERE FEOFF -

BDC Chairman Mr Simon Wong delivered  Guest of Honour Financial Secretary Hon

welcome remarks. Paul Chan delivered a speech at the Awards
Presentation Ceremony.

2017 - 2018 BB MIEERE

RNESE S KIS [RIBTIE 7] AR IR R BT RAS B8 R Bl fo R IR B B 2R 8 B8y [B%
EhEiE ) RE -

Accompanied by BDC Chairman Mr Simon Wong, Financial Secretary Hon Paul Chan and Under Secretary
for Commerce and Economic Development Dr Bernard Chan toured around the “Parade of Hong Kong Top
Brands " exhibition at the venue of 2017 Awards Presentation Ceremony.

2017 Awards Presentation Ceremony-cum-
Gala Dinner

The Presentation Ceremony-cum-Gala Dinner of the 2017 Hong
Kong Top Brand Awards & Hong Kong Top Service Brand Awards
and Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards was held at the Convention Hall of Hong Kong
Convention and Exhibition Centre on 1 February 2018.

Financial Secretary Hon Paul Chan, CMA President Dr Dennis Ng
and BDC Chairman Mr Simon Wong officiated at the Ceremony. Hon
Paul Chan, along with Under Secretary for Commmerce and Economic
Development Dr Bernard Chan, Deputy Secretary for Commerce and
Economic Development (Commerce and Industry) Miss Erica Ng,
presented awards to the winners.

About 700 distinguished guests attended the Gala Dinner. A
strong line-up of spectacular programmes, which included toasting
ceremony, “Ten Year Achievement Awards” brand video show,
cheerleading performance and orchestra concert, brought the event
to a climax. The Organisers also hosted a cocktail reception prior to
the Ceremony and set up large-scale display boards at the venue
to showcase and celebrate the remarkable achievements of the
Awardees.
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B8 ERILN - M EEEER ARG FRER (T —) XS FEH R

AR IR 8 BB & ERILIE - ohE /L e & TR EFERERBKBHN T EHRAEBEREEIER
RFEE(ZZ)- (LE)REBH(Z=) -
CMA President Dr Dennis Ng, BDC Chairman Mr Simon Wong and Vice Chairman Mr Ng Ching CMA President Dr Dennis Ng, BDC Chairman Mr Simon Wong and Vice Chairman Mr Ng Ching
Wun (1st from right) presented Certificate of Appreciation to Under Secretary for Commerce and
Economic Development Dr Bernard Chan (2nd from left).

Wun presented Certificate of Appreciation to Deputy Secretary for Commerce and Economic
Development (Commerce & Industry) Miss Erica Ng (2nd from left).

MR EIE R R BN EHN TEE [EBRE ] ZHRBEEA BN EFTEBAFLRE) -

ANE IR BIESERBRBUX AN TR [HEEE) | 2 FIEFANTEEZMA (L)
BDC Chairman Mr Simon Wong presented Certificate of Appreciation to the representative of Event BDC Vice Chairman Mr Ng Ching Wun presented Certificate of Appreciation to the representative of
Sponsor Mr Daniel Hui, Partner of KPMG (left).

Trophy Sponsor Ms Nancy Wong, Executive Director of Lukfook Group (right).

FEER A G B IR EATEMR -
Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.
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— B EREE KA EE S
Honourable guests arrived at the signing board.

ERBEEERNTE - HEEELT00A °
Around 700 guests attended the Award Presentation Ceremony-
cum-Gala Dinner.

FIREERRET -

Representatives of the Organisers posed for a group picture.

EHBEZHIREEE  FEEE  AHAR -

Guests gathered at the cocktail reception before the Gala Dinner.
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BEE RN EEERE %  FFEE  61F
BB EERBEIFRIREE - BIRER(TE)
REEH - P EEEISRE|DE - 2%
Bix A ZEEEFEENXE -
Government officials, celebrities and distinguished
guests, including Under Secretary for Commerce
and Economic Development Dr Bernard Chan,
Deputy Secretary (Commerce & Industry)
Miss Erica Ng, Deputy Director General of the
Economic Affairs Department of the Liaison
Office of the Central People’s Government in
the HKSAR Mr Liu Yajun, Legislative Council
members and representatives of consulates,
Joined this “Sumptuous Feast for Hong Kong
Brands”.

BB & ERRLIHEE BB RENEHEF
BRI o

Cheers! Led by CMA President Dr Dennis
Ng, honourable guests and representatives of
Organisers drank a toast.

YEMRBEF AN E - SHIEREEPELE
Joyful stage performances brought the Gala Dinner to a climax.
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BDC Chairman Mr Simon Wong delivered a speech at the presentation ceremony of “2017
Best Brand Idea Award”.

Review

2017 Best Brand Idea Award

Starting from 2010, the BDC has joined forces with HKU’s
School of Professional and Continuing Education (HKU SPACE) in
presenting “Best Brand Idea Award”. The Award selects outstanding
brand proposals formulated by students of the Executive Programme
in Strategic Brand Management, a joint programme of the BDC and
HKU SPACE. The Organisers believe that this Award, while serving as
a tool to test teaching effectiveness and to promote the integration
of theory and practice, would help to enhance Hong Kong’s brand
research and boost brand awareness among the public.

In the competition, programme students are divided into
groups; each group shall submit a proposal and is required to
make a presentation to the Judging Panel. The judging is primarily
based on the presentation skills of students as well as the contents
of the brand proposal, with emphasis on a host of factors such
as the business plan’s strategic thinking, feasibility, creativity and
commercial value.

The judging of the 2017 Best Brand Idea Award was held on
4 February 2017 with two brand proposals selected as the winners.
Panellists of the Judging were Ms Flora Chan and Ms Julie Cheng,
Associate Head of College of Business and Finance of HKU SPACE
and Lecturer of the Executive Programme respectively.

At the Award Presentation Ceremony held on 16 November
2017, BDC Chairman Mr Simon Wong delivered welcome remarks
and presented prizes to the winners. The Ceremony was followed
by a brand seminar, at which, Ms Peggy Jor, Vice President of
Marketing of Sa Sa International Holdings Limited, shared with over
80 audiences the skills to interact with customers and create brand
intimacy.

RN/ E S IR B E & T 201 7R (E SR E| 17 4 -
BDC Chairman Mr Simon Wong presented certificates to winners of “2017 Best Brand Idea Award”.
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S EH {h 3818 Participating in Other Awards
G hE B B E b i R AN = (F % {E B M AR R Y Over the past year, the BDC acted as Supporting Organisation

IR BIEHREe XM ES2ETEE® —Teen  or provided assistance to a number of brand-related awards, e.g. “The

BIFHLL B | - (BB %52 [Entrepreneur of the Year  52nd HKBPE: Teen’s Startup Business Competition” organised by

20171 (EHHBYRLKETERE)E WO HHEBMBE  the CMA, “Entrepreneur of the Year 2017” by Capital Entrepreneur,

A#82017 ]+ LAK{am730) ¥ good morning CLASSEfA  “Metro Awards for Brand Execellence” by Metro Daily and Metro

T E=EBATEBRESESEBEL S - Prosperity, and “3rd Inter-school Advertising Competition” co-
organised by am730 and good morning CLASS.

AP ELAANELET [Bo2/E LIRS — TeenBIB KLt 2 77487 -
BDC General Committee Member Ms Candy Ngan presented award to a winner of
“The 52nd HKBPE: Teen'’s Startup Business Competition”.

JBHE /3 JE B S MHE(F[ Entrepreneur of the Year 2017 |#E#855 & -
BDC Chairman Mr Simon Wong was invited to be an award-presenting guest of “Entrepreneur of the Year 2017".

I BERIRRERIEFFHBRE T EZ L ETBEREE BT N EREEE -
BDC Advisor Mr Charles Ng and General Committee Member Ms Stella Lee presented awards to students who won the “3rd Inter-school Advertising Competition”.
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Marking and Certification Schemes
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Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2018, the Scheme has more than 210 licensees,
covering over 1,000 categories of products and services.

BB BTG 2
Hong Kong Top Brand Mark Scheme

ERIEE =R
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their value-
added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” licence is granted on the basis of “Certificate of Hong
Kong Origin (CHKO)” or “Certificate of Origin — CEPA (CO (CEPA))”
issued by Government-approved certification bodies. Besides, the
CMA also provides certification service for goods destined for Hong
Kong'’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made in
Hong Kong Mark Scheme, such as “Taipan”, “Campbell”, “Easteast”,
“Special Green Island”, “Double Happiness”, “Mrs So’s XO Sauce”,
“ZAAN”, “BodiBra”, “Lion & Globe Brand”, “Camel Brand”, “GE”, “SS”,
“Topper” and “West Villa Pastry”.

& BB IE B
Made in Hong Kong Mark Scheme
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Made in Hong Kong Mark
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HK Mark Licence
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Brand Nurturing and Education
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Training consultant Ms Bonnie Lam spoke on how to apply Enneagram to enhance the selling technique of frontline staff.

(Photo: branding club_2)

HIBRE B BT RS ZIEDZATAA R FYFE T 6 R 94 AL

Digital media expert Mr Parcoo Chiu and Ms Inky Tse gave advice on the ways to build a professional KOL and attract followers via social media.
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SME Branding Club

In order to inculcate a branding culture among local SMEs, the BDC has since 2005 operated the SME Branding Club, an
interactive platform for knowledge transfer, experience sharing and networking among companies aspiring for brand development.
The Club hosts activities pertinent to SME branding on a regular basis, and the number of its registered corporate members has
surpassed 400.

Since its inception, SME Branding Club has organised 64 gatherings, of which 4 were held in the past year.

Recent Activities of SME Branding Club

able 4

Date Topic Number of Participants
Year 2017

13 July Ennea-Marketing Strategy About 40

13 September Build CEO to be KOL? The New Trend of WeChat Marketing About 70

Year 2018

13 April Content Marketing Strategy for Crossover Campaign About 50

30 May Enhance Brand Image through “Internet +” and Digital Marketing About 40

EHERRGH D ZANTEEL D) A0 1EE (E7 5

Marketing expert Mr Rono Kwong shared with audience on how to develop successful brand crossover campaigns.

26 2017 -

5 LB MBS EE IR Z 5 LI LI R AR AR T RS Ha i E 5 R ©
Digital marketing expert Mr Salim Rumjahn shed light on the latest trends of digital marketing in Hong Kong and Mainland as well as the effective strategies for “Online
to Offline” marketing.
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Lecturer of Executive Certificate Ms Julie Cheng interpreted the key concepts on brand
communication at “Brand: We are Loving It” Workshop.
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Executive Programme in Strategic Brand
Management

The BDC and the School of Professional and Continuing
Education of the University of Hong Kong have since 2008 joined
hands to organise a programme namely “Executive Diploma in
Strategic Brand Management”, which comprises two certificate
courses. This programme marks the first diploma-level brand
management course in town that is co-organised by two prestigious
organisations, leveraging the synergy of the industries and the
academia. It has been gaining popularity among local industries, and
the tenth intake of the two certificate courses took place in April and
July 2018 respectively.

The programme was revamped in 2018 to include a host of
new contents such as the insights into creative brand management
and digital marketing strategies, with the two certificate courses
accordingly renamed as “Executive Certificate in Creative Branding
and Brand Management” and “Executive Certificate in Digital Brand
Communications”. The programme is taught by veteran brand
experts; and its enhanced syllabus cover the effective strategic
principles for branding, application of “design thinking” to brand-
building, brand management in the digital age, concepts and features
of integrated marketing communications as well as digital marketing.

To promote the certificate courses and help local entrepreneurs
understand the essential concepts of branding, the BDC and
HKU SPACE jointly hosted a series of activities related to brand
development and management. “2017 Brand Seminar” and a
workshop namely “Brand: We are Loving It” were held on 16
November 2017 and 2 March 2018 respectively, at which brand
experts shared with audience the techniques and practices of brand
communication. The two activities attracted over 90 participants in
total.

[2017 /2858 B 8155 B & (B8 ) TGI8 3 2 i NAE T F A5 8 7 ZA B E T BAFT 40
HERAT)

At the “2017 Brand Seminar”, Vice President of Marketing from Sa Sa International Holdings Limited Ms
Peggy Jor illustrated how to interact with customers and create brand intimacy.
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“Branding to Win Seminar” attracted a large audience.
[2017 B8 e & /Rim il « #TAF1C o FEM RS/ 1605 L F
M -
“2017 Hong Kong Brand Development Forum: New Era ® New .
Thinking” attracted near 150 participants. BRI B A R B B E TS | T (L LRI AR IR

BEHERERIFIT ©

At the Workshop on “Effective Telephone Communication Skill”,
training consultant Mr Eddy Tse gave a lecture on the techniques
to improve call answering and handling.
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The BDC from time to time hosts or co-organises seminars and training workshops on brand-related topics, in order to
disseminate information and facilitate knowledge transfer, to raise the brand awareness of the public and to foster a branding

culture among our industries.

Seminars and Training Programmes Organised by the BDC

able 5

Date Activity Audience Number
Year 2017
24 July Workshop on “Service Skills for Handling Difficult Customers” About 20
8 August “Branding To Win Seminar: New Horizon of Digitalisation” by the BDC, About 300

Trade and Industry Department, Hong Kong Trade Development Council

and the CMA
18 September Workshop on “Working with the New Generation” About 10
22 September Workshop on “The Basics of Digital Marketing” About 10
17 October Workshop on “Interpersonal Skills for Sales and Frontline Personnel” About 10
7 November 2017 Hong Kong Brand Development Forum: New Era ¢ New Thinking About 150
16 November “2017 Brand Seminar” by the BDC and HKU SPACE About 40
Year 2018
12 January Workshop on “Latest Trends of Digital Marketing and Social Media 2018” About 20
2 March “Brand: We are Loving it” Workshop by the BDC and HKU SPACE About 50
7 March Workshop on “New Trend of WeChat Marketing: Building CEO to be KOL?”  About 10
13 March Workshop on “Mind Reading Skills for Sales Professionals” About 10
16 April Workshop on “Effective Telephone Communication Skill” About 20
21 June Workshop on “Winning Strategies for Facebook Marketing” About 20
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Branding to Win Serial Seminar

Since 2005, the BDC has regularly organised a seminar series
namely “Branding to Win”. Addressing different aspects of brand
development, this serial seminar is an effective catalyst to boost
brand consciousness among the public, while serving as a forum
whereby experts from a wide range of professional arenas exchange
views on branding.

The 14th “Branding to Win” Serial Seminar was held on 8 August
2017 under the banner of “New Horizon of Digitalisation”; and it
was a joint project of the BDC, the Trade and Industry Department,
Hong Kong Trade Development Council and the CMA. With over
300 participants, the Seminar featured a strong line-up of speakers,
including renowned scholar, professional advisor, marketing experts
and brand owner, who shared their “winning strategies” in the era of
digitalisation.

BN BEIL T B ()R AT 2 TR AR
BDC Vice Chairman Dr Aaron Shum (right) presented Certificate
of Appreciation to a speaker.

EEH @ I F AT BRI BB T (EH P TR
IR IR EF B RES -

Associate Director for Global Strategy Group of KPMG Mr Alvis
Kong analysed the key success factors of digital transformation
and e-business.

BEABHLMES P E T e AR RIEE (TS & AR
AR 1B 1 38 2 (L0 (LB BEAE LA R dn JEFR I

Senior Programme Director and College Principal Lecturer of HKU
SPACE Executive Academy Dr Alexander Chan expounded the
new opportunities and effective branding strategies in the era of
digitalisation.

(LB BEIE E# You Find B EREBIBAKEENEZEEHS
DR E T IR

Vice Chairman of the Digital Transformation Alliance and the
Director and Founder of You Find Limited Mr Jeffrey Chu gave an
account of various digital marketing strategies pertinent to SMEs.

FimmickB £ BIA R 2 75 0 B RR A 12 SRR 0T 2 it 5 F A
HEZEIA B -

Co-founder and Business Director of Fimmick Limited Mr Willy Lai
illustrated on how to make use of the big data obtained in social
platform.

FIE/G0 EEF LR S ZEF I RS T2 4
Director of Tung Cheong Ho Company Limited Mr Albert Li shared
with audience the experience of “Tung Cheong”, a decades-old
brand, in carrying out digital transformation.

FHEBERRCEGIBRECREREEIGN)  BEBRILRITERLN) TRXEZEHEERT
BB Z)REEE G RRRER R ERERE (G ) SR F AR E SR -

Representatives of Organisers including the then CMA Vice President Mr Johnny Yeung (4th from right),
BDC Vice Chairman Dr Aaron Shum (4th from left), Assistant Director-General of the TID Ms Belinda Wong
(3rd from right) and Director of Product Promotion of the TDC Mrs Regina Lai (2nd from right) posed for a
photo with the speakers.
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Brand Promotion and Exchanges
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Representatives of Organisers posed for a group photo at the press conference for “Hong
Kong Brand Festival ® Beijing”.

“Hong Kong Brand Festival ¢ Beijing” Serial
Activities

Capitalising on a special time when the Hong Kong Special
Administrative Region ushered in the 20th anniversary, the BDC
joined hands with the CMA in implementing the “‘Celebration! Loving
Hong Kong’ Brand Festival in Beijing Serial Activities to Promote
Hong Kong Brands’ Collective Image” Project (also referred to as
“Hong Kong Brand Festival e Beijing”) under the sponsorship of
the Dedicated Fund on Branding, Upgrading and Domestic Sales
(Organisation Support Programme). This 13-month Project was
conducted during the period from December 2016 to December
2017, and it was accredited as a celebration event for the 20th
anniversary of the establishment of HKSAR.

The Project staged a series of brand image-building and
promotion campaigns supplemented by targeted market research
and training programmes, with a focus on the Beijing Municipality.
Under the banner of “Celebration! Loving Hong Kong’ Brand Festival
in Beijing”, it aimed to advance Hong Kong brands’ understanding of
the commercial environment of Mainland’s first-tier cities and assist
them to explore business opportunities in the North China. At the
same time, by demonstrating the branding achievements of Hong
Kong enterprises especially after SAR’s handover, the Project helped
to promote the collective image of Hong Kong brands and ignite the
cohesive power of “Loving Hong Kong” among the industries.

The major deliverables of the Project included a large-scale
brand exhibition zone set up at the “2017 Hong Kong Trendy
Products Expo, Beijing” (the Expo) to promote the core values of
Hong Kong’s brand culture and demonstrate the SAR’s enviable
economic achievements, centering on a specially-designed image
display gallery and accompanied by a line-up of stage performances
and entertainment programmes; a joint promotion scheme to call for
Hong Kong brands to give out preferential offers to Beijing citizens
as a token in celebration of the 20th anniversary of HKSAR; and
a business exchange meeting between Beijing distributors and
Hong Kong brand operators with an eye to garnering first-hand
intelligences on market environment, entry channel and branding
strategies pertinent to North China and first-tier cities. Meanwhile,
the BDC also published an e-book that collects the success
stories of representative Hong Kong brands and organised a brand
development forum, in an attempt to inculcate effective branding
strategies and best practices into local industries.

The BDC hosted a press conference on 15 February 2017,
at which the then CMA President Dr Eddy Li, BDC Chairman Mr
Simon Wong, the then CMAESL Chairman Dr Tony Tai announced
the commencement of the Project and introduced the details and
schedule of the Project to the media.
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The then Secretary for Commerce and Economic Development Bureau of HKSAR
Government Hon Gregory So delivered a speech at the opening ceremony of “Hong Kong
Brand Festival ® Beijing”.

— BB T BN o LR IHIFHE -
Guests-of-honour officiated the opening ceremony of “Hong Kong Brand Festival ® Beijing”.

BB R i Ak e B (R B AL R B0 [ BB aahED @ LR IFI# =
The CMA and BDC dispatched a high-level delegation to Beijing.
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On 27 June 2017, a grand opening ceremony was held at
the National Agriculture Exhibition Center to kick off the Beijing-
based activities of the Festival. The Ceremony was officiated by
the then CMA President Dr Eddy Li and BDC Chairman Mr Simon
Wong, together with a number of officials representing the local
Governments and HKSAR Government, including Chairman of Beijing
Municipal Committee of the Chinese People’s Political Consultative
Conference Mr Ji Lin, the then Secretary for Commerce and
Economic Development Bureau of HKSAR Government Hon Gregory
So, Deputy Director of the Hong Kong and Macao Affairs Office of
the State Council Mr Song Zhe, Vice Chairman of Beijing Municipal
Committee of the Chinese People’s Political Consultative Conference
Ms Zhao Wenzhi, Vice Mayor of the People’s Government of Beijing
Municipality Mr Lu Yan, Deputy Director-General of the Coordination
Department of the Liaison Office of the Central People’s Government
in the HKSAR Mr Guo Hengbin, Secretary General of Beijing
Municipal Committee of the Chinese People’s Political Consultative
Conference Ms Zhou Yugiu and Director of the Office of HKSAR
Government in Beijing Ms Gracie Foo.
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GERTESZREKEER (L)  FEIE  KEY - BFH - FER - A FARBEE -
Members of Steering Committee on Brand Showcase posed for a picture (from left): Mr
Clement Li, Mr Joe Chau, Mr Simon Wong, Dr Tony Tai, Mr Sin Tze Kong and Mr Kevin
Chan.
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Brand Exhibition

While the “2017 Hong Kong Trendy Products Expo, Beijing” (The
Expo) was held at the National Agriculture Exhibition Center from 27
June to 2 July 2018, the BDC unfolded a host of highlighted activities
of the “Hong Kong Brand Festival e Beijing” in parallel, including
setting up a large-scale brand exhibition area at the exhibition hall.
The exhibition consisted of two main sections, i.e. “Branding: To Do
Hong Kong Proud” Image Gallery and “Celebration! The Parade of
Hong Kong Brands” Exhibition Zone.

The specially-designed “Branding: To Do Hong Kong Proud”
Image Gallery assembled 20 indigenous brands founded at different
historical phases that epitomised the developmental trajectory of
Hong Kong economy, vividly illustrating their success stories through
photos, graphics, literary description and product showcases. The
20 brands exhibited were subsumed under 5 time-serial sub-sections
namely “Classic ® The Legend Continues”, “Manufacture-Creating e
Brand Be Eternity”, “Transform e Diversity That Glitters”, “Flourishing e
Under The Bauhinia Flag” and “Dream-Maker e Soaring With Our
City”.

The layout of the Gallery was in the shape of a gorgeous bauhinia
flower with splendid flowery tree mounting on each petal to host the
five sub-sections. While demonstrating the charming image of Hong
Kong brands, the Gallery at the same time was designed to pay
tribute to the 20th Anniversary of HKSAR. It created a time tunnel
taking visitors on an excursion to revisit the heritage and evolution
of Hong Kong brands and to appreciate the enviable economic
achievements that Hong Kong has made especially after its return to
the motherland.

Meanwhile, the “Celebration! The Parade of Hong Kong Brands”
Exhibition Zone assembled around 300 product items under 115
Hong Kong brands, in an attempt to showcase the superior quality
of life and metropolitan lifestyle of Hong Kong. The exhibits consisted
mainly of stylish products with strong innovation, design, quality or
cultural elements; and the Exhibition Zone was divided into eight sub-
sections, which were named after “Trendy”, “Stylish”, “Prestigious”,
“Smart”, “Tasty”, “Charming”, “Relaxing” and “Healthy” to
accommodate different product categories, such as fashion & bags,
watches, jewellery & accessories, fine living & toys, home appliances
& electronic products, food, beauty products, household products
and Chinese medicine & healthcare products.

To ensure fairness and transparency in selecting participants
of showcase gallery, a Steering Committee was formed, which
comprised Chairman of the BDC Mr Simon Wong, the then CMA
Vice President and CMAESL Chairman Dr Tony Tai, President of the
Hong Kong General Chamber of Small and Medium Business Mr
Joe Chau, Secretary General of Mode of Design Alliance Mr Sin Tze
Kong, General Manager (Management Consulting) of Hong Kong
Productivity Council Mr Clement Li and Senior Product Promotion
Manager of Hong Kong Trade Development Council Mr Kevin Chan.
The Committee held a meeting on 3 March 2017 to conduct a
screening on brands applying for the brand exhibition and advise on
the design layout of the Gallery.
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“Celebration! The Parade of Hong Kong Brands " Exhibition Zone showcased over 110 brands with strong Hong Kong characteristics.
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“Branding: To Do Hong Kong Proud” Image Gallery featured 20 indigenous brands founded at different development stages of Hong Kong economy.

G BERERFNGE —) REIZERER (F— )AL R GEEEH () SRB MR EWEEARET S RBATI EEHRAEBFERBERHFHR (L )R G IERTEER o

JRE ° The then Secretary for Commerce and Economic Development Bureau of HKSAR Government Hon Gregory So
Accompanied by BDC Chairman Mr Simon Wong (1st from left) and Vice Chairman Mr Ng  (5th from left) posed for a picture with representatives of BDC and CMA at the Brand Exhibition Zone.

Ching Wun (1st from right), the Chairman of Bejjing Municipal Committee of the Chinese

People’s Political Consultative Conference Mr Ji Lin (middle) toured around the Exhibition.
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XIRFEEH A Performances and Entertaining Programmes

MEREREERENRLAMNKEES » DR A series of stage performances and entertaining programmes
BHEA20 EFBFENEASRENE - BFEIFHSL  with “Hong Kong flavour” were lined up at the Expo venue, scattering
fERTEE IRERABES  [28FTIBRPZL MBI over the exhibition period. Nearly 20 shows were put on, including
& BRAIERORERS - AIETEIIIRE  FERXBkE  model catwalk shows to display participating brands of the exhibition
XELEBEEFICRERE  FEHT(HEIFBEM  zone, brewing of Hong Kong-style milk tea, demonstration of creative
RN 2% TT RS T TS 15 A V8 SRR o dim sum cooking, innovative yoga performance, homemade soap

making workshops and fancy rope skipping, which demonstrated
the diversity and lifestyle-orientation of Hong Kong brands while
enhancing the participation and enjoyment of the visitors.

[Dickson Yoga JAA# 4 ZI5 A e @ 2 E mMEIES N EBER L
Chief Master of “Dickson Yoga” Mr Dickson Lau impressed the audience with amazing yoga poses.

[BETE BB BRI T S BRI AEIETT
Representatives from “Hong Kong Institute of Rope Skipping” showed their superb rope skipping skills.

[FEAZEdn IR BB T 8 F T BRIEHBFE -
Ms Winnie Kwan from “Nuviro Gift Soap” gave a demonstration of soap making process.
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(B By K FIEEFIR X 3 ZE BB OB RER % ©
Mr Li Chung Wai and Mr Yijp Chun Man from “YUM CHA” shared with audience the “secret” recipes of Hong Kong-style “dim sum”.

(2R 0B EEE R T FAIEEEXYIR o
Mr Chan Tsz Ping, Champion of Hong Kong International KamCha Competition, is preparing Hong Kong-style milk tea.

BRI ZREEREAER IRDZEFXBES - B RRT B ERMEESR
Catwalk models presented exhibits of the Brand Exhibition Zone.
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A Beijing consumer was scanning the QR code on promotional foam board set up at a
participating shop for obtaining preferential offer.

“Loving Hong Kong ¢ Brand Gift-Away Surprise” Campaign

A joint promotion scheme namely “Loving Hong Kong e Brand
Gift-Away Surprise” Campaign was unfolded from 1 June to 31 July
2017. Through the Campaign, Hong Kong brands offered special
discounts or special gifts to customers at their retail points in Beijing
and/or online outlets.

The campaign disseminated the joyful message of “Happy
Anniversary to Hong Kong” around the Capital city, and it per se
was a creative “holiday marketing” attempt to boost the awareness
of Hong Kong products and services among Beijing citizens. At
the same time, by leveraging on the initiative and cohesive force of
Hong Kong companies, the Campaign not only helped to build up
promotional momentum for the “Hong Kong Brand Festival e Beijing”,
but also manifested the patriotic spirits of Hong Kong industries.

A total of 29 brands with over 100 sales points including e-shops
participated in the Campaign; and over 3,700 downloads of the
e-coupons were recorded at the official website or WeChat account
of “Hong Kong Brand Festival e Beijing”.

A Logo designed under the supervision of BDC’s Honorary
Design Advisor Mr Charles Ng was used as the unified visual identity
of the Campaign. It basically takes the form of Chinese character

=" in red, which means happiness and celebration literally, with a
Chmese abbreviation of Beijing “R2” embedded in the upper part.
Meanwhile, the base of the Logo is dellberately presented in Chinese
cursive calligraphy, which also projects the shape of an open
“laughing mouth”. The Logo carried the message that Hong Kong
brands gathered in Beijing to celebrate the 20th anniversary of the
HKSAR together with Beijing citizens.

S B I TR IR IR B T BT

Participating brand shops actively promoted the Campaign to customers.
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The Business Exchange Meeting was moderated by the BDC Vice Chairman
Mr Ng Ching Wun.
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Business Exchange Meeting

Under the support of the People’s Government of Beijing
Municipality, the BDC organised the “Hong Kong Brand @ Beijing”
Business Exchange Meeting on 28 June 2017 in the Beijing Zhengxie
Conference Centre. It attracted over 100 participants, including some
50 representatives of Hong Kong enterprises and over 50 Beijing
distributors and merchandisers of local department stores and
shopping centres.

While exploring opportunities for business cooperation, the
participants enthusiastically exchanged views on the prospects
for Hong Kong brands in developing domestic sales in the Beijing-
Tianjin-Hebei Region. Several Beijing distributors were invited to
deliver briefing talk on the latest trends of local consumer market,
helping Hong Kong brand operators to gain better understanding
of the commercial environment, distribution channels as well as the
effective brand promotion strategies pertinent to Beijing and the
adjacent markets.

BB & B RFAIERE T LEE -

The then CMA President Dr Eddy Li gave a welcome speech at the Meeting.

CMA President Dr Dennis Ng and the then CMA Vice President Dr Edward Tsui delivered keynote speeches at the Business Exchange Meeting.
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BEBE S8 RFAE(Z) B 20 T X EAFKIL RTTR E(EE B8 S R Z (M DAL EREHA () BURAD 200 T S B AL R BRI R 1B Z ey (LK KAV

The then CMA President Dr Eddy Li (left) presented souvenir to representative of supporting BDC Vice Chairman Mr Ng Ching Wun (left) presented souvenir to Mr Zhang Tong, representative of
organisation Mr Su Hong, Deputy Director General of Bejjing Investment Promotion Bureau. another supporting organisation.

FHREERKEE -

Representatives of Organisers posed for a group photo.

FEB100EILIRAI 7 3 R EERIFILE R ER L E - IR S BB AR NE L R IEIE R ERAFEIEATE
Over 100 Hong Kong brand operators and Mainland distributors attended the Meeting. Mainland distributors and Hong Kong brand operators availed themselves of the opportunity to

explore business cooperation.
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The BDC dispensed brochures and souvenirs of “Hong Kong Brand Festival ® Beijing” to
local citizens.
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Promotional Campaign

Apart from newspaper advertising in Hong Kong, the BDC also
carried out an intensive promotional campaign in Beijing, which
consisted of advertisements on local newspapers, advertorials in
popular information portal/websites, news feeds/recommendations
from key opinion leaders on WeiBo and WeChat, together with
advertisements on buses, MTR lightbox and elevators in residential
buildings.

Moreover, the official website (www.hkbrandfest.org) and official
WeChat account of “Hong Kong Brand Festival ® Beijing” were put
into operation. Apart from providing news feeds about the various
activities of the Festival, the BDC also gave out a variety of premium
gifts, e.g. commemorative edition umbrellas, 2-in-1 USB cable with
key chains and creative origami towels, to followers who took part
in the “Lucky Roulette” and “Happy Sharing” WeChat games; and
the “Lucky Roulette” attracted nearly 2,000 participants during the
six-day exhibition.

Besides, a set of printing materials and souvenirs, e.g. brochure
of “Branding: To Do Hong Kong Proud” Image Gallery, leaflets and
directory for the Brand Exhibition Zone, pens and recycle bag, were
distributed to local citizens so as to reach out to a wider promotion
targets.

TR R EMIE F -6 -

Local citizens who took part in WeChat games queued up to redeem premium gifts.
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“Branding: To Do Hong Kong Proud” Brand Story e-Book

The BDC entrusted the Hong Kong Economic Times to interview
the participating companies of the “Branding: To Do Hong Kong
Proud” Image Gallery and compile an e-book in the same title,
with an eye to providing an up-to-date literature to document the
remarkable achievements and the latest developments of Hong
Kong brands, and to inspiring the industries with the best practices

BXARAE - B

A—AKRZETFE - in brand-building. In addition to the 20 brand stories, the e-Book also
(anh o 3L« FENE ‘m m B o collects wisdom of words in branding contributed by 7 brand experts
BYEFEBRBERE * and domain professionals, and features a prologue written by the
& BUAT B B R) Rl & PR FN E'E Hon Paul Chan, the Financial Secretary of HKSAR Government.

KR ERTTEF

Br T 208 E & R 8l The BDC hosted a launching ceremony at HKTDC SME
MMERTEERES - H Centre on 7 November 2017 to officially announce the publication

EAHEMAZRIRT g @ 5. of “Branding: To Do Hong Kong Proud” e-Book. The Ceremony
EE’\J%EH%EETEX J/X& polomentEanel S SEE \vas officiated by Under Secretary for Commerce and Economic
ERANLEES Development Dr Bernard Chan.

AN IRURER T 7RISR S

EBERNIERBET -

MERER2017E11 A7TEBEEZE 2 BH /N RS
FLEITI(REE e KT e IENBB)EFTEEHZEA ]
BEBRENEEAMOEERBEIBREREEEE -

BT RAE R Bl R IR B EEEF - R SEER B S P BEIL RN TR AR A EAER(G)
Under Secretary for Commerce and Economic Development Dr BDC Chairman Mr Simon Wong gave welcome remarks. BDC Vice Chairman Mr Ng Ching Wun presented Certificate of
Bernard Chan delivered a speech. Appreciation to Guest-of-Honour Dr Bernard Chan (right).

BB REEERBRFGRREE(A=)  mfEBEEEZRN(E=)  mfEBRIZERER(E =) I —FREHETHEEREFZL2ENAMAFER -

HEESREEREARAAEEEER (A=) BIEESIEEFEERE (A —)Rip E/E4EE7PI(H—)FE  Honourable Guests posed for a group photo with representatives of Organisers and participating
FETFEEHER - companies of e-book.

Under Secretary for Commerce and Economic Development Dr Bernard Chan (3rd from left), BDC

Chairman Mr Simon Wong (3rd from right), BDC Vice Chairman Mr Ng Ching Wun (2nd from left), the then

Chairman of CMAESL Dr Tony Tai (2nd from right), BDC Vice Chairman Dr Edward Chan (1st from left)

and BDC Chief Executive Officer Mr Raymond Young (1st from right) officiated at the e-book launching

ceremony.
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Representatives of Organisers posed for a group photo
with honourable guests and speakers.
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2017 Hong Kong Brand Development Forum: New Era ¢ New
Thinking

As concluding session of the “Hong Kong Brand Festival e
Beijing” Project, a forum under the banner of “2017 Hong Kong
Brand Development Forum: New Era e New Thinking” was held
right at HKTDC SME Centre on 7 November 2017. It featured
heavy-weighted scholars, domain expert and founders of renowned
brands, who shared their views on the winning strategies in the
New Economy Era and explored the ways to take forwards the
development of Hong Kong brands.

At the Forum, Prof Terence Chong, who was the Executive
Director of Lau Chor Tak Institute of Global Economics and Finance
of the Chinese University of Hong Kong, delivered a speech on
the topic of “New Opportunities for Hong Kong Brands in the New
Economic Age”. And Mr Andy Ann, Founder and Chief Executive
Officer of NDN Group, gave a presentation entitled “Branding Tour in
the Digitalisation Environment”.

The keynote speeches were followed by the “Walking with Brand
Builders” panel discussion, which was moderated by Dr Sherriff
Luk, a well-known marketing professor. Three famous brand leaders
joined the discussion, including Chairman and Executive Director
of Hung Fook Tong Group Holdings Limited Mr Tse Po Tat, Chief
Executive Officer and Founder of Baby-Kingdom.Com Limited
Mr Rainer Sip, Founder and Chief Executive Officer of Memorigin
Watch Company Limited Mr William Shum. Apart from sharing their
experiences in developing domestic sales and brand-building, the
panelists also exchanged views with the audience in the interactive
Q&A session. The Forum attracted more than 150 representatives
from the industries.

RNE LS E R () B AL S TR AR EHABHIR -
BDC Chairman Mr Simon Wong (left) presented Certificate of Appreciation to guest speaker Prof Terence
Chong.
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ADNE I E TS REHR (7 ) BRI T B S - (M BEIE IR () BUX B TR sS4 ©
BDC Vice Chairman Mr Ng Ching Wun (left) presented Certificate of Appreciation to Mr Tse Po Tat. BDC Vice Chairman Dr Edward Chan (right) presented Certificate of Appreciation to Mr Rainer Sip.

Bz (B ) BRA AR A R TBARA L FIE S ZHIERIE TH) e &2 78 o BB XA BRI 122 IAGT R 2 BT AT 7 AT RAK BHIZHMFAE BT (5 B B da 7 K

Founder and Chief Executive Officer of NDN Group Mr Andy Ann elaborated on the branding Frs -

strategies in the digitalisation environment. Executive Director of Lau Chor Tak Institute of Global Economics and Finance of the Chinese
University of Hong Kong Prof Terence Chong expounded the new opportunities for Hong Kong

brands in the new economic age.

TEBHEZEFNR(F)  BiEZEBERA AT ERNTEEHNTE (L =) MFEEFRA AJEIFAFTTIRAEZ EEERE (L =) RE T RIBEB IR AIBIRARITRABE I EI (=) B ZHR AT
FIEIZIIEAIIFE -

Marketing Professor Sherriff Luk (middle), Chairman and Executive Director of Hung Fook Tong Group Holdings Limited Mr Tse Po Tat (2nd from left), CEO and Founder of Baby-Kingdom.Com Limited Mr
Rainer Sip (2nd from right) and Founder and CEO of Memorigin Watch Company Limited Mr William Shum (1st from left) shared their experiences in developing domestic sales and brand-building.
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Exhibitions and Product Showcases

From time to time, the BDC takes part in various exhibitions held in Hong Kong, Mainland China and overseas; and promotes
winners of the brand awards through display boards and product showcases. Such promotional activities help to boost the
collective image of Hong Kong brands, while providing a window to raise their awareness among consumers, both locally and

overseas.

BDC'’s Presence in Exhibitions and Showcases

Location Promotion Activity
Year 2017
27 June to 2 July “Celebration! The Parade of Hong Kong  Beijing Display board, product showcase, website
Brands” Exhibition Zone and WeChat to promote 115 Hong Kong
brands
27 June to 2 July “Branding: To Do Hong Kong Proud”  Beijing 5 pavilion decorated with photos, graphics,
Image Gallery literary description and product showcases
to introduce 20 representative brands
1 to 5 September Style Hong Kong Pavilion in Changchun Changchun  Display board and product showcase
(for 25 registered brands of “Top Mark
Scheme” and winners of “Hong Kong
Emerging Brand Awards”)
2510 26 September  Lifestyle Expo in Dubai Dubai Display board and product showcase
(for 25 registered brands of “Top Mark
Scheme” and winners of “Hong Kong
Emerging Brand Awards”)
10 to 13 October The 14th China International SMEs Fair Guangzhou  Booth
16 December to The 52nd Hong Kong Brands and HongKong  Display board and Internet promotion
8 January, 2018 Products Expo
Year 2018
1 February 2017 Presentation Ceremony of Hong Hong Kong  Large-scale display board (for 44 winners
Kong Top Brand Awards & Hong Kong of the 2017 Awards)
Top Service Brand Awards and Hong
Kong Emerging Brand Awards & Hong
Kong Emerging Service Brand Awards
22 to 24 March Style Hong Kong Pavilion in Chengdu Chengdu Display board and product showcase
(for 25 registered brands of “Top Mark
Scheme” and winners of “Hong Kong
Emerging Brand Awards”)
18 to 22 May Style Hong Kong Pavilion in Fuzhou Fuzhou Display board and product showcase
(for 28 registered brands of “Top Mark
Scheme” and winners of “Hong Kong
Emerging Brand Awards”)
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[TE o E&Z# /I8 Jin R 51165188 Ein i BEE HER »
“Celebration! The Parade of Hong Kong Brands” Exhibition brought 115 Hong Kong brands to Beijing.

[dakE o KL @ FENLBVE JHITE SR B R BRG] 2 /L FERS - RSB E mIEXANCHZE

“Branding: To Do Hong Kong Proud” Image Gallery created a time tunnel for visitors to discover the living history of Hong Kong brand culture.

20174 BB ENEEE | R BEIRFBBNEEE IRFE2/E BETRE ETTRAFRE -
2017 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public polling at the 52nd Hong Kong Brands and Products Expo.
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(AR EHR BB BN IR BEFTE IR AR A BB E S ERSERAI FETHEE o RE - [WFHESIER o FTHETEF - [ BB AR o KA IR BERHEEAE o 5] - WHTTEDRT
Under the coordination of the BDC, selected Awardees of Hong Kong Top Brand and Hong Kong Emerging Brand showcased their products at “Style Hong Kong Pavilion in Changchun”, “Lifestyle Expo in
Dubai”, “Style Hong Kong Pavilion in Chengdu” and “Style Hong Kong Pavilion in Fuzhou” organised by the Hong Kong Trade Development Council.

2017 [ i 8 IR B HIE R B AR 15 2 mm AR ©

Large information panels were set up at the venue of 2017 Awards Presentation Ceremony.
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The Parade of Hong Kong Top Brands 2017

The 2017 edition of “The Parade of Hong Kong Top Brands” was
published in July 2017. This 295-page bilingual publication collected
the information and success stories of about 250 Hong Kong brands;
and it on the other hand was the official publication of Hong Kong
Top Brand Awards, Hong Kong Top Service Brand Awards, Hong
Kong Emerging Brand Awards and Hong Kong Emerging Service
Brand Awards, giving a comprehensive account of the Awards’
history and latest developments. Making debut in 2003, “The Parade
2017” was the 15th edition.

With a circulation volume of 3,000, the publication was
distributed to over 800 organisations, including Government
departments, chambers, associations, media, universities and
consulates; and it also stepped up presence in exhibitions and other
events held in Hong Kong, Mainland China and overseas.

BDC Website

The BDC official website (www.hkbrand.org) is an important
channel to update the public of the Council’s activities and services,
while serving as a unique online platform for promoting Hong Kong
brands. The website provides rich and versatile information through
several content sections, e.g. “About the Council”, “Council in
Action”, “Brand Awards”, “Marking Scheme”, and “Top Brands
Gallery”, “Brand Promotion”, “Brand Education” and “Resource
Centre”.

As an online promotional avenue for the “Hong Kong Brand
Festival e Beijing” and other BUD funding projects, dedicated sub-
sections have been created under the “Brand Promotion” to provide
updates of the serial activities, and to host the details of brands
participating in the exhibitions as well as other deliverables of the
Projects.

Besides, the electronic version of “The Parade of Hong Kong
Top Brands 2017” was uploaded onto the BDC website under
the column of “Top Brands Gallery”, in an attempt to extend
the promotion coverage to overseas business communities and
consumers via Internet.
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The ballots of “Elected Member” Election were counted under the scrutiny of Chairman
Emeritus-cum-Inaugural Chairman Mr Paul Yin and Chief Executive Officer Mr Raymond
Young.
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Formation of the Sixth General Committee

The Sixth General Committee of the BDC was formed in early
2018. In accordance with the Memorandum and Articles of the
Association of the BDC, the General Committee may comprise
“Appointed Members” (who are appointed by the CMA), “Elected
Members” (elected by BDC members) and “Nominated Members”
(nominated by major organisations upon the invitation of the BDC).

In January 2018, the CMA appointed Mr Simon Wong, Dr
Edward Chan and Mr Calvin Chan to the Sixth General Committee
of the BDC, with Mr Simon Wong re-appointed as the Chairman.
Moreover, 18 candidates for the “Elected Members” were nominated
by the CMA pursuant to the Election Rules of the BDC, and the
voting took place from 9 to 19 March 2018. After the voting tickets
were counted under the scrutiny of Chairman Emeritus-cum-
Inaugural Chairman Mr Paul Yin and Chief Executive Officer Mr
Raymond Young on 20 March 2018, it was announced that all the
18 candidates were elected by a high number of votes.

The Sixth General Committee took office on 1 April and the first
meeting was held on 16 April 2018, at which Mr Ng Ching Wun, Dr
Edward Chan, Dr Lo Kam Wing, Mr Calvin Chan, Dr Aaron Shum
and Dr Ellis Wong were elected as Vice Chairmen. The General
Committee also resolved to invite “Nominated Members” from 6
organisations, namely the Hong Kong Trade Development Council,
Hong Kong Productivity Council, Hong Kong Tourism Board,
Hong Kong Polytechnic University, Hong Kong Retail Management
Association and Hong Kong Design Centre.

The General Committee is honored to have Secretary for
Commerce and Economic Development Hon Edward Yau as the
Honorary Patron, with Permanent Secretary for Commerce and
Economic Development (Commerce, Industry and Tourism) Miss
Eliza Lee, Director-General of Trade and Industry Ms Salina Yan
being the Honorary Advisors. Dr Dennis Ng, President of the CMA,
is the Council’s Honorary Chairman, and Mr Joseph Chow has been
re-appointed as the Honorary Legal Advisor.

Besides, the BDC has conferred “Chairman Emeritus”, an
honorary title, upon the past Honorary Chairmen, Chairmen and
Vice Chairmen (those having held this post for at least two terms).
In addition to Mr Paul Yin (Chairman Emeritus-cum-Inaugural
Chairman), Dr Jose Yu, Mr Peter Hung, Dr David Wong, Mr Irons Sze
Ms Shirley Chan, Dr Danny Ngai and Mr Charlie Lee, Dr Eddy Li was
appointed by the Sixth General Committee as Chairman Emeritus.
The Sixth General Committee also invited Mr Wong Wai Sheung and
Mr Charles Ng to be “Advisors”, a newly-introduced title in honour of
persons who have attained significant achievements in branding or
made great contributions to the Council.
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AIEBEITIEEFA - ERERR A GIH G BB —E R EFGKEER
BDC Chairman Mr Simon Wong (5th from right, first row) and members of the new General Committee posed for a group photo during a tea gathering with the media.

FE BRI (ERRR 2B - AR IR E B B 1R AR ©
BDC Chairman Mr Simon Wong gave an opening remark at the tea BDC General Committee Members were interviewed by the media.
gathering with the media.
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Representatives of BDC Members posed for a group photo at 2017 Annual General Meeting.

2017 General Meeting

The BDC held its Annual General Meeting (AGM) at CMA
Conference Hall on 26 September 2017. Mr Simon Wong, the BDC
Chairman was the Chairman of AGM. In his speech, he reviewed
the major work of the BDC in the past year, including assisting local
brands to explore markets in Mainland and emerging economies,
advocating the practice of digital transformation, and strengthening
brand research and education.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. Nearly 20 General
Committee members and registered representatives of member
companies attended the meeting.

Work of Committees

The BDC is established on the principle of “market leads,
government facilitates, community supports”. The Council has invited
Government officials as Honorary Patron and Honorary Advisors,
and it has a General Committee whose membership comprises
representatives from a variety of sectors, such as manufacturing,
commerce, academics, and professional services. Besides, several
working committees including “Hong Kong Top Brand Assessment
Board”, “Technical Advisory Committee”, “Promotion and Advocacy
Committee”, “Finance Committee”, “International Affairs Committee”
and “Strategic Development Committee” have been set up as the
operational arms to carry out the Council’s various initiatives.

The Sixth General Committee has set up six industrial sub-
committees to study the strategic directions for fostering the
brand development of selected sectors, including “Manufacturing”,
“Services”, “Professional Service”, “Creative Hong Kong”, “Social
Service” and “Wholesale & Retail”, with Dr Kevin Lau, Mr Tse Po Tat,
Ms Stella Lee, Mr Thomas Wong, Mr Addy Wong and Dr Sally Yeung
being the Convenors.
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General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by the BDC Chairman Mr Simon Wong, the
General Committee held meetings on 26 September 2017 and 16
April 2018 to discuss the logistic arrangements for the 6th General
Committee Election and to study the personnel structure of General
Committee respectively.

Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the
Chairman, Vice Chairmen and the CEO. The Executive Committee
is empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Mr Simon
Wong is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC, and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Mr Ng Ching Wun.

Executive General Committee and Finance Committee held a
joint meeting on 2 May 2018 to approve the 2018 financial budget of
the Council.

Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.

The Board is currently chaired by the BDC Vice Chairman Dr
Edward Chan. It acted as the Preliminary Judging Panel of the 2017
Hong Kong Top Brand Awards, Hong Kong Top Service Brand
Awards, Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards to select the shortlisted entries on
20 November 2017. The Committee also held a meeting on 16 May
2018 to discuss the schedule and arrangements for 2018 Brand
Awards.
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Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is also devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors.

Currently chaired by the BDC Vice Chairman Dr Lo Kam Wing,
the Committee is made up of domain experts who are industrialist,
academic, legal advisor, designer, quality management expert and
other professionals. The Committee held a meeting on 6 September
2018 to study cases related to the eligibility of entries for the Brand
Awards.

Promotion and Advocacy Committee

The Promotion and Advocacy Committee is set up to raise
the brand awareness among the industries and the general public;
to facilitate local brands’ development in domestic, Mainland and
overseas markets; and to promote the objective and activities of the
Council.

Currently chaired by the BDC Vice Chairman Mr Calvin Chan,
the Committee held a meeting on 1 December 2017 to discuss the
logistic arrangements for Gala Dinner. It convened another meeting
on 24 May 2018 to endorse the promotional programmes of the
Council’s major activities in 2018.

International Affairs Committee

The International Affairs Committee aims to promote the image
of Hong Kong brands in the international arena, and to enhance
the exchanges and networking between the Council and overseas
organisations. The Committee is currently chaired by BDC Vice
Chairman Dr Aaron Shum.

Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development; as well as to
provide guidance on memberships affairs such as recruitment,
administration and services.

Currently chaired by BDC Vice Chairman Dr Ellis Wong, the
Committee held its first meeting on 25 June 2018 to explore the
directions for the BDC to expand its service scope and develop new
projects.

Member Recruitment

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in
sympathy of its objectives to become Corporate Members or
Associate Members. Since the establishment in August 2005, the
BDC has admitted over 350 Corporate Members.
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Member Benefits

Membership Eligibility

Any company holding a Hong Kong Business Registration

Certificate or any association having been registered with the relevant
Government authority shall be eligible to apply for being admitted as
a Corporate Member of the Hong Kong Brand Development Council.
Companies or associations incorporated outside Hong Kong could
apply for being admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general

meetings of the BDC. All Members can enjoy a bevy of privileges:

mehEEE R B Hong Kong Brand Development Council Annual Report

Become part of a collective voice to express views and concerns
on government’s policies and issues pertaining to brand
development.

Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

Acquire updated information on branding.

Share findings of research and development projects conducted
by the BDC.

Get access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

Receive free publications, including “The Parade of Hong Kong
Top Brands”, “Annual Report”, member circular, e-mail broadcast,
etc.

Upload company information on the BDC’s official website.
Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

Enjoy benefits entitled to CMA Group Members, such as discounts
on training and insurance services.
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Initiated by the Chinese Manufacturers’ Association of Hong Kong, the Hong
Kong Brand Development Council is a non-profit-making institution aiming to
promote the development of Hong Kong brands by pooling together the efforts
of all walks of life. It is committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment conducive to
brand-building, and enhancing exchanges and cooperation among companies in
regard to brand development.

The Council is established on the principle of “market leads, government
facilitates, community supports”. Apart from having invited Government officials
as Honorary Patron and Honorary Advisors, the Council has a prestigious General
Committee whose membership comprises representatives from a variety of
sectors, such as manufacturing, commerce, academic, and professional services.
A devoted secretariat and several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”, “Promotion and
Advocacy Committee”, “Finance Committee”, “International Affairs Committee”
and “Strategic Development Committee” have been set up as the operational
arms to carry out the Council’s various initiatives.

The Council has set itself the task of becoming a flagship to lead the way
in Hong Kong’s brand development, being a driver for the pursuit of an overall
strategy, a facilitator for the formulation and implementation of related policies,
and a coordinator for the branding efforts of local organisations. The Council
has been playing an active role in every key area, sharpening its leadership in
brand accreditation, nurturing, promotion, research, exchanges and international
cooperation.

Besides hosting the renowned brand awards like “Hong Kong Top Brand
Awards”, “Hong Kong Top Service Brand Awards”, “Hong Kong Emerging Brand
Awards” and “Hong Kong Emerging Service Brand Awards”, the Council also
provides assistance to other brand competitions or prizes, in an attempt to identify
role models and set up best-practice benchmark in branding. It is the organiser
of the “Hong Kong Top Brand Mark Scheme” and “Made in Hong Kong Mark
Scheme”, which, as the first of their kinds, have blazed the trail of brand-related
certification based on well-structured assessment and licensing system.

In order to enhance the profile of Hong Kong brands, the Council has
been actively participating in various exhibitions, product showcases and other
promotional events, domestically and overseas. Serial projects under the banner
of “Hong Kong Brand Festival” have been staged in different cities in the Mainland.
It organises “SME Branding Club” regularly, in an attempt to foster brand-building
culture among local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies aspiring for brand
development. Furthermore, a number of training, research, study, and exchange
programmes as well as public education campaigns have been rolling out under
the Council’s aegis, as part of its efforts to step up brand awareness among local
enterprises and the public in general.

With the advent of “brand era”, brand-building is becoming a must for an
organisation to stay competitive. Hand in hand with our industries, the Hong
Kong Brand Development Council is devoted to promoting “Made by Hong Kong,
Originated from Hong Kong” as a world-class label and developing Hong Kong
into a star-studded brands hub.

Rk EE R B Hong Kong Brand Development Council Annual Report
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Z {5 Mr Eric Lee

#/Z% Mr Philip S S Choi

F % & Mr Thomas C C Wong
KA Ms Susanna Y'Y Ng

5k 21& Mr Cheung Ching Fung
=& Mr Addy W H Wong, MH

T¥ENMZEEE
Industrial Sub-Committees

gl /BB &£ A Convenor of Manufacturing Sub-Committee
BR7& 2/ )\ 4B B & A Convenor of Services Sub-Committee
HERERFKE/NE B E A Convenor of Professional Service Sub-Committee
Bl Z & B /NE B &£ A Convenor of Creative Hong Kong Sub-Committee
& R/ BB £ A Convenor of Social Service Sub-Committee

HEE R TEZE /N HE E A Convenor of Wholesale & Retail Sub-Committee

EMBRREES

Strategic Development Committee

=& Chairman :
Z{& % Dr Ellis W H Wong

RS Advisors :

=AM Mr Simon K W Wong, BBS, JP
JE 448 Dr Lo Kam Wing, JP
SF 2 Mr Charles C C Ng

% 5 Committee Members :

£75 Ms Stella W F Lee
22 Dr Kevin KW Lau, JP
sk £1& Mr Cheung Ching Fung
§% B 58 Mr Robert P K Lok
EARAZFS Ms Candy M S Ngan
FEZE Mr Tse Po Tat
24 Dr Tsang Wai

2|f2#E Dr Kevin KW Lau, JP
HIE = Mr Tse Po Tat

£ Ms Stella W F Lee
F % & Mr Thomas C C Wong
=& Mr Addy W H Wong, MH
#5&% Dr Sally C Yeung
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Directory of BDC Members

AAEERNBRAF]

Dah Chung Industrial Co Ltd
HEAEXARAA

Artin Industrial Co Ltd

YGME AR A

YGM Trading Ltd
EREENRER

Hong Kong Productivity Council
EEEHERR

Hong Kong Trade Development Council
N MBI TR AT

L.K Machinery International Ltd
EAETEEBR AT

Han Sheng Tang Herbal Technologies Co Ltd
HITHRERR AR

Aaron Shum Jewelry Ltd
EEMARmMAR AT

May Cheong Toy Products Fty Ltd
=REX(KE)GR LT

Sanyu Industrial (Holdings) Co Ltd
BEEGHMmARAR

Polaris Jewellery Manufacturer Ltd
HAREER AR

Time Mission Ltd
TAMERBRAF]

Kampery Development Ltd
MCLaa 2 EEFE A [R 2 7]

Maxi Communications Ltd
BRERBR AR

Hang Tung Resources Ltd
HIBEREEARAR]
Chevalier International Holdings Ltd
FEFLBEERMDERAT]
Nanyang Brothers Tobacco Co Ltd
S EEEARAR

A-Fontane Groups Ltd
RCE(FB)BRAT]

Eu Yan Sang (HK) Ltd
MIR(EB)BRAA

Lam Soon (HK) Ltd

MMNE S8R AT

Four Seas Mercantile Ltd
ERREmAR AT

Sun Shun Fuk Foods Co Ltd
EAEREARAR]

The Tien Chu (HK) Co Ltd
SEEHEEFRAA

Hop Hing Oil Group Ltd
EHE(EB)BERATA

German Pool (HK) Ltd
BEEHER AR

Fook Tin Technologies Ltd

R (FB)BR AT

Long Far Herbal Medicine Manufacturing (HK) Ltd

NEEE (R )BRAF]
Luk Fook Holdings (International) Ltd

Bf}
Appendices

FERINBEB R A A

Tsit Wing Coffee Co Ltd
HREME R mAR A A

Kam Hing Noodles Food Co Ltd
ERRECBAR AR

Chun Au Knitting Factory Ltd
EBKBEEARATA

H.K. Rice Merchants Enterprises Ltd
BARARE (BEERT )M ERER AT
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong) Union
Medicine Factory Ltd

BIEHREAR AR

Wilson Designs & Jewellery Ltd
ERTREEMARAA

Fung Yip Electrical Manufacturing Ltd
HAEXARAR

Sunnex Products Ltd
=HEREBERAR]

Sam Seng Herbal Pharmaceutical Co Ltd
RERMBERFRAA

Wing Wah Food Manufactory Ltd
RS REBR AR

Goodway Electrical Enterprise Ltd
RNEMAEXARAA

Tai Nam Industrial Co Ltd

2 4a s HR AT

Lee Kum Kee Co Ltd

B RIEBEPERR QA

Home of Swallows Ltd
BAEERARAG

Imperial Bird’s Nest International Co Ltd
EREFRANF

Hekura Co Ltd

EREBRBRAF]

Azureliving International Ltd
ANIHB A ER A

Tai Pan Bread & Cakes Co Ltd
ELRmMARATA

Maxim’s Caterers Ltd

D35 BIR AR B PR A A

Sa Sa International Holdings Ltd
EEREBR AT

Shun Tat Enterprises Ltd
RERITILBRAA]

Hong Thai Travel Services Ltd
EBRPEIRITHAERAT]

China Travel Service (HK) Ltd
RLBREEBR AR

Yung Kee Restaurant Group Ltd
BRESZ(KE)ARAA

Hong Tai Ginseng (Group) Co Ltd
R ERIBRRAR]

Centaline Property Agency Ltd
SIHESRE

GP Wedding
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TMEXAR LA

Golden Cup Industries Ltd
REARAT]

The Garden Co Ltd
BREEEARAA

Hung Fook Tong Holdings Ltd

TEH BB RELEM AR A

Akei Plastic-Machine Manufactory Ltd
FERIMARAT]

Crocodile Garments Ltd
AERREZAMERAF

Tin Tai Leung Yao Cleaning Supplies Ltd
BRYMESEFRAR

Well Born Real Estate Management Ltd
EEEXEEARRAA]

Majestic Holding Ltd

EEERS

The Hong Kong Society for Rehabilitation
ERERERFR AR

Jumpin Gym USA Ltd
REEHTERAA

Dah Chong Hong Ltd
SRERER AR

Bonjour Holdings Ltd

PR SHEAR AR

Appolo Ice-cream Co Ltd

B NRERER AR

Holistol International Ltd
RESR(—N=")BRAA

The China Paint Manufacturing Co (1932) Ltd
TEcITHmABAR AT

Colour Chemical Industrial Ltd

AN 1L h 2R A R AT

Hoe Hin Pak Fah Yeow Manufactory Ltd
B ARRRmMBRAR

Amoy Food Ltd

ZRMAEBRAF

Fancy Talent Ltd

HRMEERR AR

Airland Enterprise Co Ltd
RIRKZEFIEBR QA

GE-Ice Specialty Shop Ltd
RIKBRAT]

Ice Master Ltd

ERBERAR AT

Cross International Ltd
NEBERBR AT

Pat Chun International Ltd
PRECEmA R A A]

Chan Kee Foods Ltd

BA (BB )BRAA

Japan Home Centre (HK) Ltd

ZH S (HB)BERAT]

Embry (HK) Ltd

FIHAER AT

The Dairy Farm Co Ltd
HEFEER AR A A

Herbs Generation International Ltd

Dr Kongf# R $: 5 FJE

Dr Kong Footcare Ltd

EEER AT

Group Sense Ltd
EEXEAERAA

Pricerite Stores Ltd
[EREBRAE B R A A

Guarda Safe Industrial Ltd
BREZE2REERAR

Safewell Equipment Ltd
AEREEEGR AT

Bai Cheong Lung Medicine Ltd
BREVERBRAR]

Beauty & Health Magic Water Purify Ltd
HRRERREMBR AR

Vita Green Health Products Co Ltd
EHMEEERR AT

Urban Property Management Ltd
BLEARAH

HK JEBN Ltd

EABMERAA

WTT HK Ltd

PTHESE (B EREBRAR]

Hin Sang Group (International) Holding Co Ltd
BEASZBHKAER AR

Kin Hip Metal & Plastic Factory Ltd
NELAE =1 YN

Taikoo Sugar Ltd
HEeREEEER AT

CASH Financial Services Group Ltd
EREEARAR

Foo Lum Holdings Ltd
KEGuE (BB )R AR

Milan Station (HK) Ltd
ANeEmAERAH

Dai Kee Food Co Ltd

HRE R S EDR| (B8 ) BR A A
C&C Joint Printing Co (HK) Ltd
s (ZER)BRA A

Royal Medic (Holdings) Ltd
BESRTEEEERAF]
Store Friendly Self Storage Group Ltd
SMERBR A A

Green Island Cement Co Ltd
BARAESRRDMNERAR]
General Mills Foods Asia Ltd
BUERIEER AR

Arredamenti Co Ltd
LHBEFXHRAT]

Lomak Industrial Co Ltd
ERXEER AT

Lamex Trading Co Ltd
HERRmMARAA

YHY Food Products Ltd

B2 (BEH)BRAR]

Posh Office Systems (HK) Ltd
Bt T(EB)BRAR]

Seven Sea Chemicals (Holdings) Ltd
R ERBR A A

Po Sum On Medicine Factory Ltd
NEEEEEGRAA

Aman Group Ltd
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King of Chicken Cake Ltd
BEER AR

Oceanic Leader Ltd
FHRGERAARREMEGRAT]
Catalo Natural Health Foods Ltd
BE(BS)EXERAR

Kado Industrial Co Ltd
SEERE(FE)GRAA
3D-Gold Jewellery (HK) Ltd
RS ERR AT

Saint Honore Cake Shop Ltd
EEWYEERAF]

Grand Coffee Co Ltd

2 A A

Tung Chun Co

INEE T

Sharings African Drumming Arena
JEFZAREBRAR]

Shun Lee Bldg Materials & Sanitary Wares Ltd
Banner SHOP Hong Kong Ltd
Banner SHOP Hong Kong Ltd
wERPHERAERAR]

Natural Home Collections Ltd
A/ (EE)ERAT]

Hong Kong Ferry (Holdings) Co Ltd
BREZLETERAT

Pak Shing Tong Ginseng Co Ltd
RREE(EE)ERAT
Winner Medical (HK) Ltd
=EE(FE)GR QA

Joint Publishing (HK) Co Ltd
BRBEABEXFR AT

Rio Industrial Ltd
BRERBER AR

Hong Yip Service Co Ltd
EEFERAR AT

King Bakery Holdings Ltd
BEBRERAF]

Ocean Empire International Ltd
REFRAF]

Dialink Ltd

REXHEARAT

Ying Kee Tea Co Ltd
mILIT2ER/MBR AT

Nam Pei Hong Sum Yung Drugs Co Ltd
RSB

Lamma Rainbow Seafood Restaurant Ltd
2R AR AR

On Kee Dry Seafood Co Ltd

Bz (LX)BRAA

Lai On Products (Industrial) Ltd
EMYXERFR AT

Sino Estates Management Ltd
BhRBERESH AT

Memorigin Trading Co
BRKERR AR

Yeungs Marine Products Ltd
AEREEBR AR

Tai Yau Storage Group Ltd

Bf}
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EEEZHRBR LA

Hang Heung Cake Shop Co Ltd

ANFIREEER AT

Prince Jewellery and Watch Co

EXERIKERR AR

Travel Expert Ltd

EERBRERBR AT

Faith Technology Development Ltd
EEEERAA

Chief Group Ltd

A= (BIRR ) BRRAR]

Wing Li Group (International) Ltd

EIREER AR AR

Yummy House International Ltd

1R (BE)BRAF

Pro-Wins (HK) Ltd

RERREEFR LA

Ngan Lung Catering (Holdings) Ltd

AEERRMERERAR]

Timfold Catering and Food Service Ltd

REGRAT]

Friend Rich Ltd

b B AR AR

Sofamark Ltd

HHBEEBR AT

Pristine Living Ltd

EMTARERBR AT

Hop Wo Development Ltd

FAEBRAR AR

Pro Logic International Ltd

REABRAF]

Concord Alliance Ltd

REFRATA

Chuan Chiong Co Ltd

FRARKERR AR

Original Taste Workshop Ltd

2EEEARAA

U Banquet Group Ltd

RmiRAE EE AR AT

Fook Moon Lam Jewellery Holdings Co Ltd

EHERRAF]

CR Care Co Ltd

BEZZHERABRAA

Fok Hing Trading Development Co Ltd

AREXARAA

Makebest Industries Ltd

SEEREZERATA

Yaki Champion Boutique Ltd

EHEEUERR AR

FMC Manufacturing Co Ltd

f—#anE(HE)BRAA]

Ah Yat Abalone Princess (HK) Ltd

THRRIEBIR BR A A

Casablanca International Ltd

= REREREEGR A

Top Loyal International Holdings Ltd

—DIRERR A A

Instant Travel Service Ltd

REBIRERRAA

Crystal Harbour Restaurant Ltd
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ERT(BRB)ESRRARAA
Wah Fat Hong (HK) Trading Development Co Ltd

ENEEERERAAE

Galaxy Hotel Management Co Ltd

ERFHRERERER QA

Synergy Education Provider Co Ltd

EXITARLARAR
M & C Toy Centre Ltd

w5 R B R A A

Shang Healthcare Ltd
BERAEARAA

T-Link Inspiration Ltd
HERATTREARAF
Alice Chan China Ltd
AHUBEEBRR LA
Greenbase Ad Ltd
MEIRHFBRAA]

Aqueen International Ltd
AR AT

Zear Corporation Ltd
RERFTERAR

Golden Design Ltd

B ERARA R
Ecoventure International Ltd
BEARLRHR(FB)BRAA
Momax Technology (HK) Ltd
T TEAERAT]
Baby-Kingdom.Com Ltd
REHKABR LA
Offmax Ltd
EEZRAGRAA

Sing Wah Development Ltd
WABERBRAA

Yusan Industries Ltd
RIREBEBR AR

Jetour Holding Ltd
BIEERBRAA
Beacon College Ltd
FlexSystem Ltd
FlexSystem Ltd
REERBR AT

Tsui Wah Holdings Ltd
RRERERERAR]

Modern Beauty Salon Holdings Ltd

PEE(RE)BRAF
Satay King (Holdings) Co Ltd
TEHRGR AT

Kee Wah Bakery Ltd

N FIARAA
The Kowloon Dairy Ltd

T EREEEERR AR

Twelve Constellation International Holdings Ltd

o AB EEXARAA
Noah Hong Kong Ltd
MEREHER AR

Fast Fame Trading Ltd
EIFAER

Perfect Trading Co
TEMNEREREBER AT
Taste of Asia Group Ltd

mRE T AR AT

Gourmet Orient Ltd
BE(ER)BRATA

Gochi (Far East) Ltd

Fo/E 1492 (AR A A
Kinlonz 1492 Club Ltd
EHRER AT

Advance Bright Ltd
=aBERR AR

Best Video Ltd
REEMERAA

World Mark Asia Ltd
EOAhEBRAF

Kent Metal Co Ltd
E(EAR)BRAG
Golden King (Asia Pacific) Ltd
DR-Max Ltd

DR-Max Ltd
ERMEHMERAA

Fu Hong Industries Ltd
BIETEZBRAA
Lexington Ltd
E2BRAaRAA

Blue Box International Ltd
EEARAT

Pompei Ltd
BREER(EB)BRARA
Human Health (HK) Ltd
HHERMBRAF

Sun Fat Heung Food Products Ltd
SRR ERAR AR
Legend World Technology Development Ltd
BMIKE SR AR A A]
Continental Jewellery (Mfg) Ltd
I R BRZ SR A IR A 7

City Chain Co Ltd
RBBERITIH AR AR

EGL Tours Co Ltd

iRz 88 R A

Optical 88 Ltd
=32 2] EYNG

Happy Hill Corporation Ltd
HEEBEEAR AT
Alcon Events & Production Co Ltd
RIXEXARAT

4M Industrial Development Ltd
BRERARAA

Goodbye Dear Co Ltd
EEBEBRCERRARA]
Truth & Faith International Ltd
HIRIERER AR

Foron Holdings Ltd
ELITER AR

Kiu Fung Hong Ltd

Iconlady Ltd

Iconlady Ltd

RREARAA

Karibu Baby Ltd
AEEEE(RR)ERAA]
Profilia of West Germany (Far East) Ltd
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VEBHKEFHNA

uy Trading Co
EHEREXRGRAA
Richbond Caps & Bags Manufacturing Ltd
R SRERHER AT
Nin Jiom Medicine Manufactory (HK) Ltd
T EITRR AR
Choi Fung Hong Co Ltd
AEERAT]
Ever System Ltd
PRBEAR AT
Chung Tai Roller Shutters Co Ltd
SRR BB ER AR
Hui Lau Shan Food Manufacturing Co Ltd
SR HER AR AR
CMM Monita Academy Ltd
BES NEEEERAT]
Sharon Au & Associates Ltd
B CRR)BRA A
Ulferts of Sweden (Far East) Ltd
=MEZSRA
Sanwa Trading Co
ARIEmMAR AR
Semk Products Ltd
IRBETRBR A A
UA Cinema Circuit Ltd
EUERIREEFR AR
Pretty Skin International Group Co Ltd
Maiyeah Co Ltd
Maiyeah Co Ltd
BrERBR AR
Right Horn Development Ltd
FER(HFB)BRAR
Hinasia (HK) Industrial Co Ltd
S ERHAR AT
Tanco Pacific Co Ltd
LB AER AR
HKI Co Ltd
FHMEACBEmMAER A
Lee Lim Ming Metal Works Ltd
BARERCEARATA
Leadsky International Enterprise Ltd

XAER (RERmEET L) BRARA

Culture Homes (Outlet Stores Wholesale Centre) Ltd

FEFRM(EE)BRAR

Carrianna Food (HK) Ltd
ERMETEARAQA]

Hang Yick Properties Management Ltd
2REMERERAA

Hong Kong Art Development Co Ltd
R EENRIBR AR

Promise Network Printing Ltd
RIBEUE RIEFIFR AR

Unlimited Power Production and Training Ltd
EIERAEERR AR

Hanshun Sanitary Ware (HK) Co Ltd
REAARKA(ER)GRAF

Luxury Home (HK) Co Ltd
ANEIRIRERAR A A

Tai Hing Worldwide Development Ltd

Bf}
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it R () e i E AR QA

New Era (International) Duty Free Group Co Ltd

R RH OK ARAF

Neway Karaoke Box Ltd

BETARAA

Manley Co Ltd

FEIHEEFRAA

QConcept Ltd

HRETHRR A R A A

Elite Knitting Factory Co Ltd

ER=IREBRATA

Hong Kong San Kai Technology Co Ltd

REFABXBRBBERAR]

Mumei Sanitary Ware (HK) Co Ltd

ZIBIEE - BEESETAD

Lau Kwok Hong, Certified Public Accountant (Practising)

BECEREEBAER AT

Keystone Financial Consultancy Ltd

MFERE(EE)ERAR]

Decision Fashion (HK) Ltd

=—HE 5 NA

Sam Hing Trading Company

EREEMN(FE)BRAA]

Lanaowei Battery (HK) Ltd

RAFRBFEARAA

Horizon (HK) Development Co Ltd

WRESTEMNER AT

Samko Concept Asia Co Ltd

I NRIER AR A ]

Chinese Strategic Holdings Ltd

TRERBEEFR AR

XJT Healthy Life Group Ltd

BEREERBRAA

Hopeful Investment Holdings Ltd

mEEREFEARAA

Wonderlife Universal Ltd

SHEAEARAT

Delicron (HK) Ltd

EERMESHBER AT

Jianzeng Food Trading Ltd

TRBE(RE)BERAT

Li Chung Shing Tong (Holdings) Ltd

BEREFHER A

Foon Tai Trading Co Ltd
EREBRAA]

| Love Kitchen Ltd

ERKREEH(FE)GRAT

Star & Moon Jewellery (HK) Co Ltd

HE (B TIEZEARAR]

| & M International Ltd

RHHE (DM BRAR]

Britannia Study Link (Asia) Ltd

e IR(ER)BRAA

Octopus Engineering (HK) Ltd

BRMEXBR LA

Konstar Industries Ltd

ERVKERBARANA

GenNex Financial Media Ltd

RREEEEERAF

The Lifestyle Group Ltd
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EERBR AR AT

Wing Yip International Ltd
BERMETHAERAR]

Koon Wah Food & Preserved Fruit Factory Ltd
PHBERRREARBR AT

Sinomax Health & Household Products Ltd
fREX B B RR A A

Joneston International Ltd

T EERERAmMARARA

Goldfully Bedroom Article Ltd
BAREXEARRAT]

Global Glory Industrial Ltd
ERBEREXER RS HR QA

Hong Kong International Exchange of Artist & Culture

Association Ltd
RFEEZEBIFR B R A A

Tin Lee Medicine International Ltd
FAERERAT]

Sungroup Development Ltd
HEBHHEFRAA
MathConcept Education Ltd

RE (%R BRERAR AR

Ming Fung (Lok Keen) International Development Ltd

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd
MHAMKE ZBR AT

Ettason (HK) Ltd
EHYEXER AR

Maxcare Industrial Ltd
HEFRAF

Main Plan Ltd

ERERAA

Jetstar Co Ltd

Y FRB R A7)

Hollyland Co Ltd
ZEE-UERAT

Kin Fung Weisen-U Co Ltd
A R A 7]

Century Strong Ltd
BEEERHRARAR

Marche Label & Printing Ltd

BB (EB)BRAT]

Grand Concord Garment (HK) Ltd
EBRE — FHEARAT

Hong Kong Chan Lo Yi Medicine Co Ltd
BERRERGER AR

Waihong Environmental Services Ltd
DMNER B EEEEERAR
AsiaWorld-Expo Management Ltd
RILPRERDE AT

ONC Lawyers
BIESFerERERAR

Bright Smart Securities & Commodities Group Ltd
WEAEMRHRBR AT

Twin Wealth Biotech Ltd
BEEEEE AR AR

Ha Tak Kin Martial Art Society Ltd
RREE(EE)ARAA

Kai Tai Chinese Medicine (Holdings) Co Ltd
EBERRITAR A

Wing Yuen Tea (HK) Co Ltd

RELCREXBR AR

Freemax Technology Co Ltd

W (FE)BRAR]

All Power (HK) Ltd

= Ui B R 12 AR A PR 2 A

Goki International Holding Co Ltd
ERP MG EEFR AR

Shun Tak - China Travel Ship Management Ltd

ERFERE AR AR

B2A Consulting Ltd
RIRENEEFEAR AR A A
Universe Printshop Holdings Ltd
SHEERR mB AR A A
Dailywin Watch Products Mfg Ltd
BEKRERXT

Style50s Home Decor

BY B ERAR AR

Koon Chun Hing Kee Soy & Sauce Factory Ltd

#wERS (B BR AT
Webber & Nickel (Int’l) Co Ltd
Total Loyalty Co Ltd
Total Loyalty Co Ltd
REBR AR
Partlink Ltd
HRBIRBENT]
Arte Moda International Enterprises
RRERBER AT
Future Lighting Collection Ltd
AREER AR
MingCha Ltd
AEEZRBRAF
You Find Ltd
=AFMBER AR
Kool Ltd
AEXRE(HE)ERAF
Pak Wui Jewellery (HK) Ltd
BEREERARAT
E. Tech Management (HK) Ltd
FFRmMBAERAF
Prince Foods Manufactory Ltd
ERKKARAR]
Shuang Jian Garments Co Ltd
ZREYBEEEBR AT
Wah Hing Office Supplies Group Ltd
REBE(BHB)BRAF
HongFa Electroacoustic (HK) Co Ltd
S
PUZEE AR

S EEBR AR
LLBS Corporation Ltd
#RoAE R AR 1S A PR A ]
Galaxy Fire Services Co Ltd
ABIREERA A
Tai Po Chun Hing Ltd
Union Medical Healthcare Ltd
Union Medical Healthcare Ltd
KEEeh B PR A A]
Winkler Ltd
ML ERARAA]
Chase On Development Ltd
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