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Hong Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brands established
by Hong Kong companies, to encourage local enterprises to strive
for excellence, to promote Hong Kong products and services; and
to enhance the profile of Hong Kong industries both locally and
internationally.
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Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brands established by Hong Kong companies, with an aim to
encourage the industries to embrace an enterprising spirit and to
enhance the value-added attributes and competitive edge of Hong
Kong products and services through brand-building.
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Message from the Chairman

BEERMRRRER

MEREL, MH

Dr Edward K M Chan, MH

Chairman, the

SREMEEEBE—E BEF—E &
R | SRENNRES - BEARRER—
B A OCEREENER ) RAEEEER
HE - EEHAIIEOTMEREE - TEHES
o B R A0 AR LUK B RS T AR B — R B R AR
RS o

MIMIESA 2024 5 - BAREHGIREEFITE
E80 - B EL > BER  WEAFREED
ERMAHE - BRFUESIAIBILE  FHAHEE -
FEZET - BYERBREHRIBEREES
MAREETLE ~ TERARTEYEZFFEIEE -

ERE " RAESER, WRE  RETE—E
FHEMHD AR Bl - EP AR _EFHERE o
ERHEERMEBER (RER) MEBTHER
AT (Mg ) SHRYEENEISIA 1999 & -
R Y & ET KRR EEEAA
THSER - HFHEEEE T SEMREERIE
HY » HAEFIIRREHBERFEE - BIRRER
BIEZ  BA "HES, K EEZREORE
SEREMEMRRR B REIEEN @ BT —X
N—RH) TRORNERE, o

FRER  —HEESIEENRTEN
At AEHIER T 5T SR thdE L REALEE
EE RN REESEEN "FESE, -
i@tz - TER ) BT —S—SE LR
B TTEHSITERVERIR - HETEERMREE
FREIZEMRTE R AVHES - IR 2 2FIRE
B R MRARE © FEAMNEE T E&R
+X, ZEEBFAYNA 600 & - AILIER - &
MR, ERATARMERN—EEENA
5 BEHARR T RBCENSEBESE SRR
CERET "EMME - BlRkE AXEEEITX
AR AR - FIAREIEE © MRTAMAAE -
BRENEBRET THHEE SRR AT
Ehe# o

Hong Kong Brand Development Council

We gather here today in joyous anticipation of the glamorous debut
of a new cohort of 2023 Brand Awardees. | believe that you are feeling as
thrilled and proud as | am. An occasion as grand as this not only stands to
congratulate and salute to the winners, but also serves as a magnificent
display of Hong Kong'’s achievements in brand development and the work of
the Hong Kong Brand Development Council (the BDC).

At the dawn of 2024, the Chinese New Year is around the corner;
at this special moment to bid farewell to the old and usher in the new,
everywhere is overflowing with vigour, vitality and hopes. This sets the
stage for us to pursue a new beginning with budding opportunities and to
soak up that enduring surge of energy for forging ahead in an incessant
cycle where everything keeps refreshing itself and growing stronger on past
achievements.

The development of the Brand Awards, in retrospect, has also
demonstrated the same upward spiralling that underscores continuous
efforts, innovation, progress and cumulative growth. Initiated in 1999 and
currently jointly organised by the BDC and the Chinese Manufacturers’
Association of Hong Kong, the Brand Awards spearheaded brand-related
assessment and certification in Hong Kong and even across the wider Asia
Pacific Region. Over the course of the last 20 years or so, global economy
experienced circles of economic ups and downs. Hong Kong’s business
sector was able to move with the times, playing to the strength of its
established advantages with great flexibility to embrace changes and “turn
things around” on the back of a solid foundation, remarkable agility and the
strong ability of reinventing itself. This has culminated in the City’s “wave-like”
zigzag developments time and time again.

The Brand Awards has always shouldered the role of a catalyst as well
as partner, which carries forward and contributes to the “Hong Kong Stories”
of many local enterprises creating value through brand-building and leveraging
off “brand power” to fly higher and further. During this process, the Award
itself also reached new heights one step at a time and branched out into a
diversifying array of award categories, starting with assessment on product
brands in the early years and subsequently covering the identification of role
models in the service sector, and from selecting young and up-and-coming
stars to recognising distinguished brand leaders nowadays. The number of
winning brands has also grown from the “top 10” initially to nearly 600 today.
Suffice it to day, the Award has become an important signpost for Hong Kong
brand development, showing the world a unique vista of our economy; and it
has set the pace for the brand culture to take root, grow and flourish across
Hong Kong, upholding the Hong Kong Brand Spirit to echo the main theme in
this era of “building a vibrant economy and striving for development”.
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At this moment, Hong Kong is making strides in its new journey of
“advancing from stability to prosperity”. The local economy is steadily getting
back on its growth track. Hong Kong brands are seeing silver linings as new
opportunities for development emerge. Many local companies are striving
for business growth and driving transformation by integrating brand-building
into their future plans. Tapping new markets, embracing digital technologies,
implementing ESG and enhancing the internal capability of branding have
also become our brand entrepreneurs’ key focuses of late for starting “anew”
and sharpening competitive edges.

The 2023 Award recipients are shining examples who are versed
in “seeking, building and keeping up momentum”. Of the new cohort of
more than 40 laurels, there are “digital pioneers” standing at the forefront
of technological innovation, alongside industry leaders who made a name
for themselves in domestic and overseas markets by building on the
“Made in Hong Kong” label. There are also rising stars who stand out as
“new, distinctive, specialised and sophisticated” niche players, as well as
household names who refreshed their reputation by implementing modern
management models and took a leading role in reforming the industry. The
awarded brands have demonstrated awe-inspiring performance as regards
“Reputation”, “Distinctiveness” and in respect of “Innovation”, “Quality”,
“Image” and “Environmental Performance, Social Responsibility and
Corporate Governance”. They learn and accumulate with perseverance,
bide their time and ride on brand strategy to harness changes in the fast-
changing environment and achieve self-enhancement and continuous
upgrade, producing an extraordinary “surpassing” impetus to raising the bar
for Hong Kong brand development.

| take this opportunity to congratulate the 2023 winners of the Brand
Awards and the recipient of the “Hong Kong Distinguished Brand Leader
Award” Mr Liu Siong Song. | take my hat off to them! On behalf of the
Organisers, | would like to thank our officiating guest Deputy Financial
Secretary the Honourable Michael Wong. | would also like to express my
heartfelt gratitude to the various government departments and members
of the community for their support for the Brand Awards. These include
Secretary for Commerce and Economic Development the Honourable
Algernon Yau, Permanent Secretary for Commerce and Economic
Development Miss Eliza Lee, Under Secretary for Commerce and Economic
Development Dr Bernard Chan, Director-General of Trade and Industry Ms
Maggie Wong, Deputy Secretary for Commerce and Economic Development
Ms Candy Lau, members of the Awards Judging Panels, Event Sponsor
Bank of Communications, Trophy Sponsor Fook Tai Jewellery, Official
Honorary Auditor KPMG, media which have assisted in promoting the
Awards, as well as organisations and individuals for their different forms of
participation and support to today’s event.

In the Year of the Dragon, | wish all of you the best of luck and excellent
health. And | wish Hong Kong industries the soaring power of a dragon and
the agility of a tiger for reaching new milestones along the “Branding to Win”
journey!

PR R iEL, MH
Dr Edward K M Chan, MH
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Chairman
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Congratulatory Apothegms

FRRHNTHETRREFERE GBM, SBS, PDSM, PMSM
The Hon John Lee Ka-chiu, GBM, SBS, PDSM, PMSM
Chief Executive, Hong Kong Special Administrative Region
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EHERNITHERFMBFERRRRE GBM, GBS, MH, XF#+
The Hon Paul Chan Mo-po, GBM, GBS, MH, JP

Financial Secretary, the Government of the Hong Kong Special
Administrative Region
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Congratulatory Apothegms

ERRINITHERFMBFEREIFREER GBS, XF#HL

The Hon Michael Wong Wai-lun, GBS, JP

Deputy Financial Secretary, the Government of the Hong Kong
Special Administrative Region
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FEEARNTHERFBAHEREERRABREFEXNTHL

The Hon Algernon Yau, JP

Secretary for Commerce and Economic Development,

the Government of the Hong Kong Special Administrative Region

=
Congra’rula’rory Apothegms

FEARNTHERAASREERRRFERERTBAXNERL
Miss Eliza Lee Man-ching, JP

Permanent Secretary for Commerce and Economic Development,
the Government of the Hong Kong Special Administrative Region
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FERNTRERRIXRAEERTOUKATERL

Ms Maggie Wong Siu-chu, JP

Director-General of Trade and Industry,

the Government of the Hong Kong Special Administrative Region

EEThERMBHSETRESSE L, BBS, XFEHt

Dr Lo Kam Wing, BBS, JP

President, the Chinese Manufacturers’ Association of
Hong Kong
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Final Judging Panels of 2023 Brand Awards

rEERMEE, ARAEEMNS :

s EERKEHNIEEREZEREVHRATML (XFFTH)
o FAPERBMSTTRESSRIEL, BBS, K FML

s BEELENTERTRERIEIEZE

s EEATEMERITEAZESRE

o BARMBERETERFMEE

o BANGHIHEEEATEAR L

o HEAESRERBIEMIREE XL

TEERBBEE , REFEENS *

s FERBINEERCEERREIRRREERL,
At (ERTH)

s FEARMBRERIFRBREL, MH

o FAREREDEFIEEETL, GBS, KFHML

s BEAPENBERISRIESEBBS

s FAETABTHERREERERLT

s FATEETERERIIERERELE
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EEMERMREEEENERTRINEE ., REFER

FEE :

o EAREINEHRCERRREEINE RIS ATHL
(EREFH)

o FERMBE/FREEFERERE MH

o FEN/ B EHEERRIDRTE

o BERERERERMSHIIZA

o EANMARENRMEE TR BEHIRTERHIR

o FERETHOEERATEMSREE/E

Final Judging Panel of Hong Kong Top Brand Awards:

* Ms Maggie Wong, JP, Director-General of Trade and
Industry, Hong Kong SAR Government (Chairman of
Judging Panel)

e Dr Lo Kam Wing, BBS, JP, President of the Chinese
Manufacturers’ Association of Hong Kong

® Hon Sunny Tan, Chairman of the Hong Kong Productivity
Council

e Mr Gary Lau, Deputy Chairman of the Federation of Hong
Kong Industries

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Ms Mui Kinoshita, Chairman of Hong Kong Designers
Association

e Mr Stephen Liang, Assistant Executive Director of the
Hong Kong Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Dr Bernard Chan Pak-li, JP, Under Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Dr Edward K M Chan, MH, Chairman of the Hong Kong
Brand Development Council

e DrY KPang, GBS, JP, Chairman of Hong Kong Tourism Board

e Mr Tse Yung-hoi, BBS, Vice Chairman of the Chinese General
Chamber of Commerce, Hong Kong

e Dr Miranda Lou, Executive Vice President of the Hong Kong
Polytechnic University

e Mr Andrew Yu, Vice Chairman of Hong Kong Retail
Management Association

e Mr Patrick Yeung Wai-tim, Chief Executive Officer of the Hong
Kong General Chamber of Commerce

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

e Miss Eliza Lee Man-ching, JP, Permanent Secretary for
Commerce and Economic Development, Hong Kong SAR
Government (Chairman of Judging Panel)

e Mr Calvin KW Chan, MH, Chairman-Designate of the Hong
Kong Brand Development Council

e Mr Michael Lai, President of the Hong Kong General
Chamber of Small and Medium Business

e |r C S Ho, Chairman of the Hong Kong Quality Assurance
Agency

e Prof Matthew K O Lee, Chair Professor of Information
Systems and Electronic Commerce of City University of
Hong Kong

e Ms Kennis Chan, Acting Deputy Executive Director of Hong
Kong Design Centre
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List of 2023 Brand Awards Winners

AR & AR

Hong Kong Distinguished Brand Leader Award

SHEREE
NBHEEKERRATSIMA
Mr Liu Siong Song

Founder of L.K. Technology
Holdings Limited

BIRERISEER 1979 FRAMNSIFIER - FRERAE
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SRRIEREN T 5 2008 FEMAXEERTEREESFH
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Mr Liu Siong Song founded L.K. Technology Holdings
Limited in 1979. As the developer of the first domestic hot
chamber die-casting machine and injection molding machine,
LK is devoted to improving the technology and equipment
level of local manufacturers with high-quality, high-efficiency
and affordable machinery, adding impetus to Hong Kong’s
industrial development; and it further burnished the sterling
reputation of “Made in Hong Kong” by becoming the first-choice
partner of an American famous automotive manufacturing
company in 2008. More recently, Mr Liu and his team
successfully developed the world’s first 6,000-ton cold
chamber die-casting machine and the largest-ever 16,000-ton
intelligent die-casting machine, which enable the “single piece
casting” solution for large-scale automotive die-casting parts
and have led global electric vehicle industry to a new level.

Mr Liu is enthusiastic about social affairs and has held
a number of public service positions. He was honored with
the “Hong Kong Young Industrialist Award”, “Excellent Social
Responsibility Entrepreneur Award”, “China Foundry Industry
Lifetime Achievement Award”, “Tribute to 40 Brand-builders
and the 40th Anniversary of Shenzhen Special Economic
Zone”, in recognition of his outstanding contributions to the

country, Hong Kong industry and the society.

RAEIRGABREBHEER  PEIAXTERIGEHUK
B2EARGENMIAORER /ORI Ei5 B 88

BAFEF M+ KREE

it 0 2006 FEEBLZZA L - £EEEE 200 AE’JH?WLTB%E HERAYAT 38 L R IA M
TZEEAZER iltilv—,ﬁﬁ—g#%l%%ﬂﬁﬁh MELE - BFEEFT - &E  ESG FHEAM
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LK
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e

CTEBTIRER,  TRYINBRERE,

machine manufacturer, China’s top five injection molding machine manufacturer,

l I =—= After over 40 years of unremitting efforts, LK has become the world's largest die-casting
WA and a CNC machining centre manufacturer with comprehensive solutions.

It has established 10 modern production bases in Shenzhen, Shanghai,
Ningbo, Taiwan, Italy, etc; and was listed on the Hong Kong Stock Exchange
in 2006. With a strong technical team of over 200 members, the Group has
achieved fruitful R&D results that help plug domestic technology gaps, and it
also took a leading role in the formulation of national and industry standards
for die-casting machines. By dint of outstanding performance in respect
of innovation, quality and ESG, LK has garnered numerous recognitions,
including “Hong Kong Top Brand Ten Year Achievement Award”, “Hong Kong
Awards for Industries”, “Shenzhen Famous Brand”, “Trusted International
Brand” and “Hong Kong ESG Award”.
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List of 2023 Brand Awards Winners
&8 %% Hong Kong Top Brand Awards

FEEBETFRME

Hong Kong Top Brand Ten Year Achievement Award

e ,.0

R ™

B.Duck

B.Duck th KR

B.Duck Chung Tai Roller Shutters
HRERBRAT P ARERERDF
Semk Products Ltd Chung Tai Roller Shutters Co Ltd

TEER: XEAR AERAR XA FEER  BHAEBE - ZHERE - BHBE
e - PREE Main Products: Fired-rated Roller Shutter,

Main Products: Household Products, Bathing Security Roller Shutters, Transparent Roller
Shutters

Products, Stationery, Toys, Clothing

Lkl

p
REH
REGERZERERRAF
AUSupreme International Holdings Ltd
FTEER: EEERED  RERMN
BHEE - BEA  BREESE
Main Products: Super Eye Care, Omega-3, Super
Joint, Propolis, Slimming Biotic

HEEHA M

Hong Kong Premier Brand

EEXRD

EiRXY)
EiRXY)
ELTARALF
Kiu Fung Hong Ltd

FTEER TR (BFH - B5 B £X)
Main Products: Snacks (Potato Chips, French

Fries, Shrimp Cracker, Seaweeds)

ASUNNEX

[RORR1E wht
Original Taste Workshop SUNNEX
RIRKIEBRA T HEEXBRALA
Sunnex Products Ltd

Original Taste Workshop Ltd

FREM : PR5 - e BEIRE TERER  THEEE SR THREE -
B RRER R - FARER BURIRES - MRS - BFR

Main Products: Stainless Steel Chafing Dish,
Electric Stainless Steel Chafing Dish, Beverage
Dispenser, Coffee Urn, Cookware

Main Products: Chinese Soup, Snack, Bottled
Herbal Tea, Bottled Fruit-flavoured Drink,
Seasoning Sauce

14
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Tiger Family’

Tiger Family
Tiger Family
RELENT
Tiger Enterprise Corporation
TEER  #FEQ - FEE - XAR
e~ RS - BRKE
Main Products: Ergonomic Schoolbag,

Crossbody Bag, Stationery Pouch,
Thermal Bag, Plastic Water Bottle

(BEB A9 54 In alphabetical order )
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List of 2023 Brand Awards Winners
EB B h2iEE Hong Kong Top Brand Awards

ag) Fram

Hong Kong Top Brand
T (CsCsBerry
Citracium
mE B[ a] B
Citracium CoCoBerry

A BERERLDE)

RIREEBRAF
CoCoberry Ice-Cream Ltd

The International Medical Co Ltd
FEER BARRER (ZLH BREEE -
M RME - WRE ) - FRIGEIRREREIE
Main Products: Healthcare Dietary Supplements
(Ladies Formula, Joint Flex, Blood Vessel Health,
Urobiotic), Leg & Vein Massage Gel

EF - ARERIHE
Main Products: Ball-shaped Ice Cream,
Ice Cream Cup, Ice Cream Tub, Ice Lolly,
Yogurt Ice Cream Cones

: E 5 eateast
EThE BT
Crown CGS Eat East

BX—RAERQF

EREE (£ ) BRAF
Sun Generation Ltd

Crown Gas Stoves (Holdings) Co Ltd
FEER  oXAMRERE - AXRRE FTEER  RRRE - RERE
BIE - FUE - BUE - RRERE RERmM (N2 5 HEK)
Main Products: Gas Cooking Range (Hotplate,
Built-in), Portable Cassette Cooker, Water Heater,
Gas Rice Cooker

Chilled Ready-made Meal, Chilled Food
(Snack, Soup, Chinese Dessert)

TEEM BB - SHL - BESK -

Main Products: Frozen Ready-made Meal,

$2 Cottess

Australia Collection

Bie
Cottex
BN IEEIFR AR A
Cottex Australia International Ltd
FEER REAR - E - KRG
Main Products: Bedding, Pillow, Mattress

@

i

i
Good Point

HRRMERAF
Good Point Food Co Ltd
FTEER: REERS  wEEK -
REKERR LERERM  BEEMN
Main Products: Dried Bird’s Nest, Dried Sea
Foods, Dried Aquatic Foods, Dried Fungus
Foods, Rare Medical Herb & Material

- 43 MaBelle STEPPER
\K&\,j ﬁ @ A It's Diamond. It's Natural. EYEWEAR
E& B BHEE Eiks i
Herb Standard Ho Chai Kung MaBelle STEPPER
EmEERRAT BRAEAERERA T HEREHERAF HERKBFRAF]
Herb Standard Co Ltd Ho Chai Kung Medicine Ma Belle Jewellery Co Ltd Arts Optical Co Ltd
Manufactory Ltd IEER BAEH - HE IEES RSE(25 B8

TEEMR RARRER (EHE
AL AR B TBER) TE2EM | ARE (LLFERAE

TRIEIMEE (8EEH )
Main Products: Healthcare Dietary %% IREH)
Supplements (Deer Sinew Essence, Main Products: Medicine (Tji

Growth Ca+ Essence, Thung San, Analgesic Tablets),
Crocodile Pro, Liver Clear), Healthcare  Chinese Proprietary Medicine

External Analgesic (Crocodile Oil) (Azalea Cough Syrup,
Hou Cho San)

B - SEEH

IEFERE ) » A ZE (£EBRIE Main Products: Diamond Jewellery,
Pearl & Gem Jewellery, Precious Main Products: Glasses Frames

Metal Jewellery

RS (EERRS  ERA -
ITRESIER )

(Metal, Plastic), Glasses Lenses
(Single Vision Lenses,
Progressive Lenses, Myopia Control
Lenses)

(BB T 5 54 In alphabetical order )
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List of 2023 Brand Awards Winners

&8 IR 7% & h2 22 Hong Kong Top Service Brand Awards

HEABRER B _
Hong Kong Premier Service Brand
*
#re:HEALTH SILVERMINE
B OECOM OB R -
%E%%li i3 1E§/EE
EHCTniE RFEERES
re:HEALTH Silvermine Beach Resort
BERE RIEEEBREEARAT
EC Healthcare Silvermine Beach Resort Ltd
TERY  EHEZS - BRRYK - REEE . FTERE OREARE - B8 SiiEE -
PELZER - TE (RARRER) BRE4GEE) « KBIREE
Main Services: Preventive Medicine, Health Main Services: Hotel Accommodation,
Screening, Vaccination Service, Chinese Medical ~ Catering Service, Venue Rental, Recreational
General Out-patient Clinic, Retail (Health Dietary Activities, Spa & Massage Service

Supplements)

16

\  ETF
4 7
> 6

= TAMJAI SAMGOR

g

EF=ERE
TamJai SamGor Mixian
BIEERARE
Vennic Ltd
FERE  PXERELE
Main Service: Chinese Specialty Cuisine
Restaurant

(BEB A9 54 In alphabetical order )
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List of 2023 Brand Awards Winners

BB IR B 22 Hong Kong Top Service Brand Awards

oo Bl
Hong Kong Top Service Brand

ABC N
E&a;‘ Pafhways M bOWtie {i\uNrasr %Oé

%“WAYS
ABC Pathways School REASE 4 HEAHEH
ABC Pathways School Bowtie Chinese Today Press
EHERARE REASREBERAF SHEAHREBERAR
Progress Union Ltd Bowtie Life Insurance Co Ltd Chinese Today Press Ltd
FERT  KEEEIIRE FERE : EERE - RROGEEN RS FTERY  FERER - EE - FEXE
Main Service: English Training Course Main Services: Virtual Insurance, Health Check Main Services: Editing & Publishing,
Referral Service Advertising, Event Planning

@Y DCH ToolBox e(b @ ﬁﬂm

RETBREEB P
' i Playlavd
KXEITESXRHEPL X o
DCH ToolBox E Cube Club KUM SHING
REFATERERAR Bkt (NEEE ) BRATR SHEERRATR
Gilman Group Ltd E Cube Club (Kowloon Bay) Ltd Kum Shing (K.F.) Construction Co Ltd

FERY  REER - S RREEE FERY  TEIRE  BEIR - RBER
BR7% - IE&tETE - EBM (RERRE) RIBETE - #HERK  SHERTRB
Main Services: Party Room, Venue & Facilities ~ Main Services: Civil Engineering, Electrical &
Rental, Playground, Interest Class (Child Mechanical Engineering, Energy & Environmental
Development) Engineering , Electricity Supply Network, Electric
Vehicle Charging Services

FTERE RS %%?z’;‘ﬁ&éﬁﬂ% :
TE(RASH)
Main Services: Household Electrical Appliance
Installation & Maintenance, Retail (Household
Electrical Appliance)

%0 | t"f‘ Milk Café all EENRER
A‘ = E 6 R X SRR @ PARKNSHOP L LRI

MARCHE PRINT

BEER ik = BEER TS FHEE
MARCHE PRINT Milk Café PARKnSHOP SLENDER
BEREORERAT  DNEREREEERAE BEERTS (FB)ERQH FHEEEEARAF
Marche Label & Printing Ltd Taste of Asia Group Ltd PARKnSHOP (HK) Ltd SLENDER Group Co Ltd
FER | R REDRIBRE FER - BRRHE FTERE  BRATS TERE  TE (BEME) - &Y
(HESER  XEAR  #&R (BRFEE) Main Service: Supermarket INTARE - SRETRETERE (RA)
HmBE - EF) Main Service: Catering Service Main Services:
Main Services: (Hong Kong-style Tea Café) Retail (Building Materials), Building
Materials Processing Service, Design

Design & Printing Services
(Commercial Advertising Products, & Tailor-making Service (Furniture)
Stationery, Paper Bag, Paper

Package, Publication)
(BB T 5 54 In alphabetical order )
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List of 2023 Brand Awards Winners

EBH 2 mhEEE Hong Kong Emerging Brand Awards

ERNERE
Hong Kong Emerging Brand
DIREACH = G=RMAGIC
&
57

DIREACH RER Germagic

DIREACH Dong Xiang Zui Germagic
HE (BB )BRAA E—EBRATF ENEXEERAF

CGA (HK) Ltd Merge Enterprise Ltd Chiaphua Industries Ltd

TEER RRAES REEFR -

FEER:BX
Main Product: Rice

ZERINE R
Main Products: Disinfectant Spray, Hand Sanitiser,
Air Disinfection Stick-On Filter

pleGg

TREM  HBEETEM

Main Product: Consumer Electronic Products

Hearl
faEsE foig Qipology
Heari HK Farmer Story Qipology
BREEFERAR SREXEERERD A The Big Five (HK) Ltd
MF Jebsen Electronics Ltd Shun Hing Industrial International Ltd The Big Five (HK) Ltd
TEER  ETPES  SENERSE TEEM & TEERER  FE - RERKS - FR
Main Product: Orange Main Products: Qipao, Tang Jackets,
Accessories, Tote Bag

Main Products: Bluetooth Hearing Aids,
Remote Microphone

Clayeses)

Sayvour
Sayvour

Patisserie Sayvour Ltd
Patisserie Sayvour Ltd

TEEM KT D - #ET - BIRE

Main Products: Chocolate, Cookies, Palmier

(BEB A9 54 In alphabetical order )
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List of 2023 Brand Awards Winners

BB E RS 2 Hong Kong Emerging Service Brand Awards

&8 2 IR HE m g

Hong Kong Emerging Service Brand

o MSL

EPR:

airstar
KERIT HE4E 2 T RHR EPE
Airstar Bank BBMSL EPE
RERTERAF MR AR ERAT MR KBER AT
Airstar Bank Ltd BBMSL Ltd Arts Optical Co Ltd
FERE - TE (BARBERABRE)

BRI  EFARE

Main Service: Electronic Payment Service Main Service: Retail (Optical & Sunglasses)

FTERY  EHRIT
Main Service: Virtual Banking

TPt )

0 FreightAmigo o e
........ A > eh

FreightAmigo Wik RUD

FreightAmigo MUXIC RUD

REEZRBRAT MUXIC Ltd TNEREREEBRATF
FreightAmigo Services Ltd MUXIC Ltd Taste of Asia Group Ltd
TER - IREREEERTRER TERY : tFHERE TR/  BRRH (HNERE)
Main Service: Metaverse Concert Main Service: Catering Service (Japanese Style
BBQ Restaurant)

HEESRRETE

Main Services: Logistics Supply Chain Solutions &
Related Financial Services Platform

—

il

XXEE|TOMALL

OB OE @ B R OB

RXKEE
TDMALL
AREEFRAT
Tianda Pharmaceuticals Ltd
FER EP%%#? Bt BERE
BBER BREEE RS
Main Serwces Chinese Medicine Out-patient,

Traditional Therapy, Health Maintenance,
Tele-consultation & Health Management Service

(BB T 5 54 In alphabetical order )
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FEBHHBREEME ) (518 T RREEMHE, ) 2
BRI S RE
BRFERAERE , W5 —
mhERE T ES @it - HEBRMBEERELERKX  development mechanism to supplement Hong Kong Top
BB ELER - HEFBILHE  SM5FENSEX Brand Awards and Hong Kong Top Service Brand Awards.

/%%HE-I-EESZETL

%THEJ Er

5B 13 GEhi 2Rl A2

Hong Kong Disﬁnguished Brand Leader Award

FHIER e E
Exce//em‘ Role Model in Branding

The Hong Kong Distinguished Brand Leader Award

BHEIE 0 2 r§x§%ﬁ§ E2, K% "E#  (Brand Leader Award) is an honorary award at the high

Iﬁfé?ﬁaﬁé‘)@f%ﬂ ; BTEREAAEIRS  level presented by the Organisers. It is also a continued

The Brand Leader Award gives recognition to Hong Kong
entrepreneurs for the remarkable achievements in brand-

2 REABRAEEER  LHBREE  building and contributions towards the development of Hong
—1@?/&:“:}15 ( TMEREARAE ) HNERA  2HEZAMEA  Kong brands, with the objective of identifying role models for
REEREED+F - Ay TREARRE, BSES r§ the industries and promoting Hong Kong’s brand culture.
_3? FEEBRERETFRME, - "&

R TR, TEE, C TER,

To be eligible, a candidate of the Brand Leader Award

J;iJ AERE - should be a Hong Kong citizen, who has been at the helm

of a Hong Kong brand (“Candidate’s Brand” thereafter) and

8 R2019FERRR - BEFEERRE"E  has brought significant influence on the development of the
$RE0 . E‘J%IF"‘YE?&I (2019 &)~ "HUM, BY5EE  Brand; and he/she must have been engaged in the operation
B AGREREHELE L (2020 F) « "IBFERE ) BIEBEE  of the Brand for not less than 10 years. At the same time,
FEEBRIESAE (2021 &)~ "HhRME |, AEBRIHFANEK  the Candidate’s Brand must be a winner of the Hong Kong
Bt (2022F) K" HE)  BIEERIHFAZIMEREE (2023 Top Brand Ten Year Achievement Award or Hong Kong Top

Service Brand Ten Year Achievement Award. The judging
criteria of the Brand Leader Award include Achievement,
Integrity, Vision, Leadership and Contribution.

Making debut in 2019, the Brand Leader Award was
presented to Lee Kum Kee Group Chairman Mr Lee Man Tat
(2019), Founder and Chairman of Four Seas Group Dr Tai
Tak Fung (2020) , Chairman of Seven Sea Chemicals Group
Mr Wu Yau Ching (2021), Founder of Centaline Group Mr
Shih Wing Ching (2022) and Founder of L.K.Group Mr Liu
Siong Song (2023).

M IR EHMEE , BREIES

T hREMEE , WEH ¥;fEEbeﬂ%f‘&i?ﬁﬁ%%;&“;’r&ﬁﬁﬁ P IEEHE  MAILEIB R -
BiE T EREWRME ) 55 SEHFEEE - HETISNEE EEVREENRE  BERR
BIR A ERTE AL AL

Design Concept of “Brand Leader Award”

The logo of Brand Leader Award was designed by the Honorary Advisor Mr Charles Ng. It is a
glittering re-definition of the Hong Kong Premier Brand Mark, drawing inspiration from a splendid
nebula explosion, a swirling auspicious cloud and fluttering ribbons. It denotes power, influence,
and remarkable accomplishment.

=Ry

Vin Bl 1emKig

R I A s

Hong Kong Top Brand Awards &
Hong Kong Top Service Brand Awards

Branding for Excellence

FTEBRhER N " EERBBMER, 2REIIRN
1999 F & 2005 F » EEXREEALQRRIIAIEEH A -
HENABRE R - WIRAZTEELRNRBOMBE - 18
BITEER  BINSRREEEHEBMMREEH

MER ) Fox THAREE , WEM - E2ERMYLATE
BBAUHREEFAEENRME MBEARAEE
BEMUNEAREEERENF  BEHEHMRETZE2E
mARRISGE « HESITEERE

FEE ) FTERBENIEEEETHE @?EF%D%F (&
A PEAM RN ), r%%fé!h@J - TREIERERE L
F%EJ N rﬁ;%J  TIRR T ff&u-_ﬁa/DJ =
FEREFAR TERFE, F’A?ﬁxTJ M rEME,
F-(EIRENERL - ZEMARAMEIERAENVEERE - =
B R EE T BB REEH (TOP &) 58, LUEEFEE
HIE ARSI FHERE -

ERSFENEN - "EEREER N TEERFERM
ER RETAVBRAEMEE 430 @ BAMIERHESRM
BUR 8RB —IRTRE - DTE§/%mE$D/§9F/ﬁ§%'L>EEP
SEHBZENBENGEOERR  BE—E#E - XEMEA
ERLBBETA -

[ERBEERE] RTER

Established in 1999 and 2005 respectively, the Hong
Kong Top Brand Awards and Hong Kong Top Service
Brand Awards aim to give recognition to outstanding brands
established by Hong Kong companies, to encourage local
enterprises to pursue excellence, to promote Hong Kong
products and services, and to enhance the profile of Hong
Kong industries both locally and internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must
be established in Hong Kong or have substantially close
associations with the territory. Besides, the entry company
should have been registered in Hong Kong and have
substantive business operation locally, and it should possess
exclusive rights to fully control the production, distribution or
other operational activities under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”, “Public Polling”
and “On-site Assessment”; and the judging is primarily based
on six criteria, namely “Reputation (Hong Kong, Mainland
China and Overseas)’, “Distinctiveness”, “Innovation”, “Quality”,
“Image”, as well as “Environmental Performance, Social
Responsibility and Corporate Governance”. The Organisers
have also introduced a licensing system, i.e. “Hong Kong Top
Brand Mark (TOP Mark) Scheme” to assess and recognise the
continued development of the Awardees.

With the cumulative number of Awardees reaching
430, the Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards have nowadays become a cachet
pursued by the industries and recognised by the Government,
a symbol of confidence cherished by our citizens and
overseas consumers, as well as a unique platform to promote
and foster Hong Kong brands.

T EEBRRRIEH E’JnanrEEF'E]FaEﬁiiéﬁfEi IR SRV ERS - A — 8 TFE989ENE - AR

R "TOP, 7 - BRAEHER  XfBE& "b, F - IER "84, (Top Brand) AR o " EiliEa

AT - EREAT  "SHiEH ) ARG  RUSEEN  EERIBEZEE -

Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
' combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”

’. are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.
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Hong Kong Top Brand Ten Year Achievement
Award & Hong Kong Top Service Brand Ten Year
Achievement Award

TFLEH —EEL  Salute to the First and Best in Branding

TEBRETFMEE, & " EERERE+FERE
(5% T+ EMAEE,) AR "EERMER, kK "HE
RIFRAEER | BTHREBERIR ) EERENAMEIESE
{EHFHES N ILES L AR B B R -

P+FRpiEE ) ME2MBRRDAR 'EESHMRM ) B
FEESHIRTERME  115E - MAEXERNERTD
5210 & HPEREIR2E=([ALE  BEEHRRRE
FLAE ~ MhASRAREREIE « DUREHTEMIT SR -

ES 2RI 45 Bk 15 ERMERE "EERME+F
PRTAEE , K T BBRIFRMETERME, -

T+EMRE, BREHES

The Hong Kong Top Brand Ten Year Achievement Award
and Hong Kong Top Service Brand Ten Year Achievement
Award (Achievement Award) are honorary awards under
the Hong Kong Top Brand Awards and the Hong Kong Top
Service Brand Awards respectively, aiming to commend Hong
Kong brands for having demonstrated persistent commitment
to branding and having sustained outstanding performance for
years.

To be eligible, a candidate of this honorary award should
be a winner of Hong Kong Premier Brand or Hong Kong
Premier Service Brand, and has been conferred the title of
Hong Kong Top Brand or Hong Kong Top Service Brand for at
least ten years. The assessment is conducted based on three
sets of factors, including Business Performance and Track of
Success, Brand Strategies and Management, and Contribution
to Industries and Society.

To date, 45 product brands and 15 service brands
have become laureates of Hong Kong Top Brand Ten Year
Achievement Award and Hong Kong Top Service Brand Ten
Year Achievement Award respectively.

5iBZEmh?

&8 E RIS oo I=EE
Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

BaniEEIR & ERIH

Lauding our “Brand Entrepreneurs”

FEEMEMMERERENERTREER , (THE
ER ) EERFBAFANL - FETBE/ \FAFRRRE -
S RSB RS RI /R EIREER - EBEIE SRR
BRERRRIFHMIMEENRRFEEN - EHHEEIRRE "5
EER | ENRENEY " REAIEE ) NER  HBES
ARhESALRYEEST -

THEER ) 2RV ATEBEEERFEE
MEmtIEE  FPERFEE T EREL M T BB,
SPERER THRE (8 hEAEEIN) )~ TIEE
&, TEEEE, - TRE, ) TEER, D TRR g
BEERGEER, FNE -

B 2010 FRISZLUIK - " EEMERMEREFTEMER

BahER | CERBRTTE - REHFEAM 1626 B
T EBREBENN —EZRE R

rEEMERRIRE . REER

The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (Emerging Awards)
give recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edge of Hong
Kong products and services through brand-building. The
Organisers also hope that the Emerging Awards would give
a boost to “brand entrepreneurs”, thus helping to foster a
branding culture in Hong Kong.

The Emerging Awards are open for brands that are
established in or have substantially close relations with Hong
Kong. There are six judging criteria namely “Reputation (Hong
Kong, Mainland China and Overseas)”, “Distinctiveness”,
“Innovation”, “Quality”, “Image”, as well as “Environmental
Performance, Social Responsibility and Corporate
Governance”; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 162 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.

' EEMERMIRE ) ARMESTLEETRBREEM - FRNEEA—BK "H) FERHFEHRA

M¥E  REEFEBZME  HERE

EMELER 'Ky F o SBEBEZIR THK, FRRES

BREILRESE  MERZETEESR SERADMEFERIAERE #@USEXR BREX FHE -

ENEF
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"+ERE ) NEREEHRMETERER BRI L "&ESMEME ) ANFS (FiRe
SRR 2004 FEET) MIRKR—IR  RER "1, FHREML "10, FH®WE - B8 " +HEEH
—ERSRE, ©

Design Concept of “Ten Year Achievement Award”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary Advisor
Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the Hong Kong
Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which literally implies
“the first” and “the best”.

Design Concept of “Hong Kong Emerging Brand Logo”

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features
a splendid star emerging from the back of letter “"H” to symbolise “enterprising” and “promising”. The
asterisk also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying
“originating from Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and
blue from the BDC'’s corporate colour, which together with a touch of shining golden signify “dignity”,
“professionalism” and “vitality”.
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(TOP [ ) 515!

(D Hong Kong Top Brand Mark Scheme

BE - HEEHNEAEE

The Hallmark of Reputation, Quality and Confidence

EERMBBRERBMEEBDEREMAEE 2004 FiEE
HIT TEBRAREE (TOP 1) 58], - BAEMREB LT
FRERE 8 TEERMER, R TEERBERIEER
MISRRMETERNEE -

2 "EHE L WEESRRMEE FRRBERSRE
MR BRI EBBERZITM > LN IR ERTEE RN
B FHE - AREBRREERRNEN " EEREIEH
(TOP M), EITRIEHRE @ USEHEEHEREES
LIAHAMBEMEDZE -

BRI " EERMEEH (TOP B ) 38, BER T &
AR, K TEBRBERME, B3E 300 -

&HiER BRHEE
Hong Kong Top Brand Mark Scheme

ZEEH SR
Ordinary Mark Premier Mark
1245 Sticker
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Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner
of Hong Kong Top Brand Awards or Hong Kong Top
Service Brand Awards, has to go through an annual On-site
Assessment that is conducted on the basis of product/service
category. And it would, after successful completion of due
registration and review process, be conferred a licence and
entitled to use “Hong Kong Top Brand Mark (TOP Mark)”, a
distinctive visual identity, for business promotion.

Currently, the Scheme has some 300 registered brands
under its aegis.

JE/EIE Tent Cards

#EZ Badge 2ZEf Pin

ABC
Pathways
School

WAYS

CREATIVE LEARNING

earen

ACADEME

Group Members

;": :
ABC Pathways
|_anour ]

ABC PATHWAYS'
Ao (RTCRRATIRNGL LERRCERARTIN

.)'[_- THE o
' ilearn 9y
JUNIORVERSITY" AEARENY!

CAMBRIDGE Cambridge Assessment
BCAMBRIDGE - R
Partner

Linguaskill**
Athorised Linglaaskill Agent trem Cambridge

o. Qs Buyne0; (Cl8g



S- 8 FEANLEIRFE
CHINESE TODAY PRESS

ARt Aefhahah VA BAMAL FANCLS

mmmmmmmmmmmmmmm HY - W BEAE .
PEEE (A Al REEE  mesF=: [oveCal
S L e ) LS ﬁ*fﬁ\ﬁ—@‘l@mi &5, 85235888788 69403828 ﬂﬁ; jir2002@163.com




G-RMAGIC @)=

o ST X ot
HKUST-CILB A REE — QPR AdAiA ]

0
7
i
i

— ERNSHNI-LSNNH
DIDSVWNUN -5

’/ @

¥ B X

HAND SANITIZER
REET A

HILLS 9999994+ OF BACTERIA
A5 m99.599%

1 MAGIC THYME
SN EE EMAP-]
"ACE PROTECTION

. —

\

LR TR R e T A A
— EREBSEND-1SON

D\DSNINNN -

1B

E—— |

_‘—‘—-—__—-—-
nc; FROTECTIUN
' \

\
INVISiBLE pROTECTION {1
|
|

=\
.

e
Yy

—— g B

W W

e e s 4 ¢ — EERGEIRD-LEIAN |

—_— e g g PP

~
v &
L
LI
v A
1 %
1

T BEBRE AIBEBRE
REREZEERE ANBEBRREEFR

A it K 28R R = i &
AEBE  REE worwaressms







Mt

gy MaDBelle &F

- | § \ "SATV 4
s It's Diamond. It's Natural. B\ b
NATURAL N PN 3 2
DIAMOND ==







i

. =W
\?

R

HMERE RBFREB/

Tel: (852)2614 2728













44

EBRMEBERRE (REF) 8IS 2005 & - Z2HEFAR
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o HRZNRE FBRIFRIGEE

o HRINE R EBEREMERIEAAGESE
o FHMEH MhRSEMLE

o EBZMAIZE (TOP M8 ) EHEl

o FEHLEIEH (Made in Hong Kong M8 ) 5t&l
o " EFi&FIEEZM (Brand HKID) ; &EEHIE

o rh/\f> FhREBE R

o (FHBZHKIEY TI9

o DnesIBsEEary

o T EHBMhEET , HEEE)

o TFE - - RIEKXERE, 1EE

o &% TESG #9Z | 5t2l

o &t TEBESG 82,

g4k Website: www.hkbrand.org
& & Enquiry Hotline: (852) 2542 8634

S8R ERRETN

About the Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong in 2005, the Hong Kong Brand Development Council
(the BDC) is a non-profit-making institution aiming to promote
the development of Hong Kong brands by pooling together the
efforts of all walks of life. The Council currently has a strong
membership with over 400 companies. For years, the BDC has
been committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong’s brand development, being a
driver for the pursuit of an overall strategy, a facilitator for the
formulation and implementation of related policies, and a one-
stop service platform to support Hong Kong brands. The Council
has been playing an active role in every key area, sharpening
its leadership in brand accreditation, certification, promotion,
nurturing, research, exchanges and international cooperation.

The BDC has been actively participating in various
exhibitions, product showcases, and other promotional events,
both domestically and across the border; and it took the lead
in implementing large-scale serial activities under the banner
of “Hong Kong-IN-Brand Greater Bay” and “Hong Kong Brand
Festival” in major Mainland cities. These, together with the “ESG
Pledge” Project and the “Hong Kong ESG Awards” organised
jointly with the CMA, have further strengthened BDC’ s pivotal
role as a promoter for the collective image of Hong Kong brands
and an enabler to give local enterprises a leg up on the road to
sustainable development.

Some of the BDC’s major activities

® Hong Kong Top Brand Awards & Hong Kong Top Service
Brand Awards

® Hong Kong Emerging Brand Awards & Hong Kong

Emerging Service Brand Awards

Hong Kong Distinguished Brand Leader Award

Hong Kong Top Brand Mark (Top Mark) Scheme

Made in Hong Kong Mark (HK Mark) Scheme

Hong Kong Brand i-Directory (Brand HKiD) Registration

System

SME Branding Club

“The Parade of Hong Kong Top Brands” Booklet

Executive Certificate in Brand Management

“Hong Kong Brand Festival” Promotion Activities

“Hong Kong-IN-Brand Greater Bay” Project

Co-organise the “ESG Pledge” Scheme

® Co-organise the “Hong Kong ESG Awards”








